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Standardize on Stromberg-Carlson dials—America’s 


only dial with the transparent plastic dust cover. 
Keeps out bugs, dust, lint and the like, yet provides 
easy observation of moving parts and quick access 


to the interior through a snap-on lid. 
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KELLOGG 


becomes the Principal Distributor 


for 











Line Construction Materials 


to the independent telephone industry 


For more than fifty years a big percentage 
of America’s leading Independent Tele- 
phone Companies has chosen KELLOGG 
as its buying source for dependably excel- 
lent telephone equipment of every kind. 


Similarly, for almost four decades, LINE 
MATERIAL COMPANY has been known 
for line construction material built to the 
highest specifications of the industry. The 
L-M trademark has become a symbol of pro- 
gressive engineering, research and manufac- 
ture serving the advancement of the tele- 
phone and electric power industries. 


The KELLOGG Company and LINE 


MATERIAL Company are therefore proud 
to announce their association, by which 
KELLOGG becomes the principal distrib- 
utor of L-M Line Construction Materials to 
the independent telephone industry. The 
full facilities of the two companies can thus 
be made available to the Independent In- 
dustry through the KELLOGG Sales Or- 


ganization. 


We look forward to working more closely 
than ever before with the Independent Tel- 
ephone Companies—through the most com- 
prehensive and practical buying-aid service 


it is possible to provide. 





KELLOGG SWITCHBOARD AND SUPPLY COMPANY 
6650 South Cicero Avenue, Chicago 38, Illinois 


LINE MATERIAL COMPANY « Milwaukee 1, Wisconsin 


(A McGraw Electric Company Division) 
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ROBBERY BY REMOTE CONTROL. A theater cashier in Hol- 


lywood, Calif., was held up recently by a remote control bandit 
who telephoned his instructions, she told police. 











“This is a stickup; keep your hands in sight,” said a voice on 
the telephone she answered in the boxoffice one night. 

“There’s a man in front of your window right now. Give him 
all your money in an envelope.” 

The cashier saw a man holding a coat over his arm. 


, 


“That man has a gun,” the voice on the telephone said. 
She handed over about $60 and the bandit fled as his telephonic 
accomplice hung up. 


NOISE NO LONGER NEEDED. A retired banker was having 
difficulty hearing his telephone bell ring because of impaired hear- 
ing. However, the banker was getting along because every time the 
bell rang his dog howled. He heard the dog and answered the 
telephone. 

Then the telephone company, upon request, sent a man out to 
his home to change the tone of the bell. 

This was done and the banker later reported that he now can 
hear the telephone ring but the funny thing is that the dog no 
longer howls. 


IF YOU WANT PROOF. .... A Glendale. Calif., man’s dog dis- 
turbs his neighbors, the town poundmaster contends in a misde- 
meanor complaint. From the house next door, he had scrupulously 
recorded on wire two hours of assorted barks. yips and cries by 


the offender's cocker spaniel while he was at work. 
ee ee 


‘TWAS ONLY A DROP. A Watseka, IIL. man told police he 


only had a couple of beers. That was after he knocked down four 
telephone poles, broke a cable and an oil pipeline, damaged a 
sprinkler system and felled several traffic signs. 


THAT'S USING HIS TONGUE! Patrolmen in Brooklyn, N. Y., 
rushed into a hosiery shop in the downtown section shortly after 
10 o’clock one night and found the proprietor in a rear room. 

He was struggling to free himself from a pipe to which he had 
been tied with twine, his hands behind his back. 

“A hold-up man came in and tied me up,” he said. 

Then he nodded toward a wall telephone, and continued: 

“When the man left, I pushed the receiver off the hook with my 
head and dialed *“O” for “Operator” with my tongue. That’s how 
you got the alarm.” 


NO TIME FOR SIESTAS. It was 3 p.m. in Lake Charles, La. 
—sleepy time on a day when the temperature hovered around 97. 

The telephone jangled at the police station. 

The desk sergeant listened while an excited voice reported that 
a cash register just had been stolen from a store. 

The desk sergeant hung up. 

The telephone rang again. 

“I'm the owner of a store in the 1200 block on Ryan Street,” 
the new voice on the telephone said, “and if one of my clerks 
calls up to tell you that the cash register has been stolen from 
my store don’t pay any attention to it. 

“I stole the cash register myself when I came into the store 


and found the clerks all asleep.” 
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BY FRANCIS X. WELCH 
WASHINGTON EDITOR aE 


The 
lr a late 


Defense Production Act 


night 


session on the last 
day of August, the congressional 
conference finally hammered out 


promise on the Defense Produc 


Act of 1950. This measure is more 
illy known as the “Control Bill” 


invests sweeping powers ove} the 


Cal economy 1} President Tru 
But by tne time these line 
In print, it wi doubtless be 
vy of the land. 

as previously been pointed out 


s department, that public utility 


es, inciuding telephone con 


are exempt from the rate-fixing 
j heca iSé thei. 


es of this a 


, : 
ire already subject to regulatior 


state commissions and certal 
established bodies. The exact 
ve covering this exemptior s 


tes charged by any 
other itility: Provided, 
o common carrier or other pub 
ity shall at any after the 
ent shall have issued any 
regulations and orders unde) 
section (b) make any increase in 
irges for property or 
it for resale to the public, fo 
application is filed after the date 
ssuance of such stabilization regu- 
and orders, before the federal, 
’” municipal authority having 
sdiction to consider such increase, 
‘Ss it first gives 30 days’ notice to 
President, or such agency as_ he 
lesignate, and consents to the 
intervention by such agency be- 
ie federal, state, or municipal 
ty having jurisdiction to 
ich increase.” 


common Cal 
public 


time 
stabili 


services 





con- 


i foregoing restriction about “sale 


sale” relieves telephone compa- 
Ss «ven over the necessity of giving 


af 


eral government 30 days’ notice, 





connected with rate changes 
le plagued the utilities during 
War II. It might also be stated 


i e last minute change mentioned 
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or unity to intervene, and the other 


Telephone companies exempt from rate-fixing features of fed- 

eral control bill. First loan between telephone company and 

REA executed. REA not likely to favor new co-ops until 
commercial companies’ loan applications are processed. 


in this department last week was the 
result of some good advice given to 
the House-Senate conferees from the 


outside. 


About the 


which 


ONLY 


publie utility con 


panies Wlil Still have O £0 


through the routine of 


giving 30 days’ 


notice, ete., will be wholesale gas and 
electric utilities. The purpose of this 
daistinetio was to protect the REA 
Co-Ops fron having their wholesale 


ates increased W 


thout giving the fed 


eral government a chance to look inte 
the proceedings. 

In the process, the natural gas pipe 
Ine companies happened to be included 


But they seem to be 
They 


Powe} 


philosophical about 


he matter. point out that the 


Federa Comn 


SSion nas 1! S 


diction over their interstate 


rate changes anvhow. So, letting ar 


other federal agency in on the pro 


ceedings will probably not change the 


picture very much, one Way or the 
other. 

One other interesting question whicl 
Congress decided was to set the “cut 


off” date of the wage and price control 
and labor disputes sections of the bill 
for June 30, 1951. Othe 
of the bill would 


1952, but no 


sections 
terminate June 30, 
could be made 
afte) 


administration 


contracts 
under the 
1951. The had 


and the Senate had voted, for terminat- 


legislation June 30, 


asked, 


ing the control authority June 30, 1952. 


Final compromise decisions included 


House acceptance of a Senate provision 


which requires the President to set 


up an independent over-all agency to 


administer rationing and 


controls if the 


consumer 
price-wage President 


orders general controls into effect. At 


the same time, Senate conferees re- 
ceded from a provision which would 
have guaranteed meat processors a 


“reasonable margin of profit.” 
With 
which 


some restrictive provisions 


require the President to make 


the emergency controls consistent with 


provisions of the existing law, the 


defense production legislation vests the 
with broad 


administration powers to 


do the following things: 


(1) Allocate materials and facilities 
and establish priorities as he may deem 
them necessary to national] 
defense effort. 


serve the 


(2) Requisition goods and facilities. 


(3) Impose consumer rationing. 


(4) Establish eithe selective 0 


general over-all price and wage con- 
trols 
(5) Prevent hoarding and _ black 


marketing operations by declaring 
goods which are needed for the defense 


effort. 


credit on 
June 30, 1950. 


(6) Control real estate 


new afte) 


(7) Make 


tees and to make direct 


constructiol! 


production loan guaran- 
loans for pro- 
duction purposes up to $600,000, 000 
that 
additional $1.4 
vhen appropriated by 


may be 


billion 


With provisior this sum 
expanded by a1 


Congress. 


machin- 
wage 


over-al! 
administering price and 
controls and consumer rationing if gen- 


controls are 


(8) Set up specia 


ery fo 
eral, instead of selective 


by the President. 


ordered 


(9) Establish machinery for settling 
labor disputes in defense production 
plants but with provision that this 
does not carry power for the President 
to order compulsory arbitration or do 
anything inconsistent with the existing 
Taft-Hartley Act. 


In addition to powers given the Pres- 
Fed- 


powers to institute 


ident, the legislation vests in the 
Board 
Regulation W 


credit 


eral Reserve 


and other consumer 


The 


given to the 


controls. price and wage 


controls power President 
applicable to 
Whether 


controls of 


in the legislation are 
either commodities or services. 
selective, the 


tied to 


general or 


prices must be controls of 
wages. 
Sponsors of the legislation have ex- 
that 
on commodities or 


therefore, 


plained the controls are applied 


services, not on 


companies, and, could not 


be used by the President “capriciously” 


to aid one group as against another 


group. If the President selectively im- 


posed price and wage controls on steel, 


mate- 
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or aluminum or rubber, or other 








rials, the controls would apply through 
the economy. He could not make them 
applicable only with respect to small 
business, or big business. Once applied 
they apply 
and all 
ration consumers’ 
not spelled out specifically in the leg- 
islation. It is the 
to allocate materials and establish pri- 


to everybody alike—busi- 
alike. The 


goods is 


ness consumers 


power to 
inherent in power 
orities. 

the administration bill 
language specifically barring in- 
stitution of rationing at the retail, or 


Originally, 
had 


consumer level, but Congress eliminated 


that language. The final language of 
the control bill omits many of the 
restrictions which the Senate wrote 
into the legislation. It is also some- 


what wider than the controls voted by 
the House. 
One of the 
by the conferees would have required 
Senate confirmation of 


Senate items eliminated 
presidential 
to state and regional control 
The national 
agency if 
along with his major assistants, would 


nominecs 
offices. directors of an 


over-all one is established, 
remain subject to Senate confirmation, 


however. 


Could Utility Wages Be Fixed? 


One interesting question—on which a 
good lawyer could put up an argument 
for either side—is whether the federal 
may be able to fix utility 


wages 


government 


employe (including telephone 
company employes) even though it may 
not fix such utility rates! The 


price authority 


wage- 
fixing is a combined 
which the new law gives to the Presi- 
dent (1) 


require 


in two alternative forms: For 
which 
(2) 

except 


particular items may 
on the nation’s 
the 
the 


men- 


special controls; or 


economy in general where 


law spells out exemptions (as in 


case of utility rates, already 
tioned). 

So it may be argued that the Presi 
dent might fix such general price levels 
the 


and then proceed to fix such gen 


as he is permitted to fix under 


law 
eral wage ceilings as he is permitted 
to fix under the 


law. The law specifi- 


cally exempts utility rates! The law 
says nothing about utility wages! 
A lawyer arguing one side of the 


question might quote the doctrine that 


where exemptions are spelled out, 


other exemptions are not to be implied. 
A lawyer arguing the other side of the 
question might take the line that Con 
intended controls to reach 


gress ware 


only those commodities or services 


which are 
the 
will 


affected by price controls, 


under new law. Perhaps the ques 


tion never arise because President 
Truman may not even seek to exercise 
But 


utility 


the powers given him. if he should 


ever 
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attempt to fix wages, we 


will 
tion. 


surely hear more about this ques- 


REA Telephone Program 
Last week in this department, your 
correspondent about the 
that the REA 
rural telephone program might be cut 


speculated 


possibility funds for 


down as part of the government econ- 


omy or non-military spending. Con- 
gress actually granted REA $32,500,- 


000 for the fiscal year of 1951 for the 


rural telephone program. This could 
be further cut by the Budget Bureau 
which has to hack more than a half 


billion from the funds for non-military 
(See data 


pages 19 


federal agencies, generally. 
on REA 


and 20.) 


telephone loans on 


But Senator Lueas (D., Ill.), ma- 
jority leader in the Senate, does not 
think REA will suffer any in this 


respect, war or no war. Speaking to a 


rural voters at Anna, IIl., 


on Sept. 2, he 


meeting of 


said: 


“in the (Omnibus Appropriations) 
bill that was finally sent to the Presi- 
dent, a half billion dollar cut was 
ordered in the non-defense related ex- 
penditures. However, we won agree- 
ment that the authority to make the 
cuts should be vested in the President’s 
Budget Bureau. This means that cuts 
will be made in a highly selective 
fashion. The President well knows the 


importance of electric power on the 
farms to all-out food production. J do 
not think REA will sufhe r we ry much 
from any euts that may he made. 


“T believe we have pretty well estab- 
lished the fact that rural electrification 


is a project that must go on, even it 
the face of wartime competition for 
materials. I give you my word that 
I shall fight to see to it that farn 


power and telephone lines get a reason- 
able priority.” 


REA of- 


about 


Washington, 
somewhat 


Meanwhile in 


ficials are sensitive 


an under-current of criticism being 
the 
telephone program. h 
REA’s policy for 


leans for electric generating and trans- 


around modest 


REA 


other fields, 


built up 
in the 


progress 
making 
mission facilities have been singled out 
by a congressional committee (House 


‘ 
\. 


“Hardy Committee”) for critical stuc 


So, REA 


next 


officials wonder whether the 
program will 


congressional quiz 


be directed at the rural loan telephone 


setup. 

REA statf has undoubtedly been do- 
what it could under 
(1) It 
type of loan program for REA. (2) It 
staff. (3) 


ny existing con- 


is an entirely different 


ditions. 


limited 
the 


loan program will soon pick up speed. 


has a new and 


expectation is that rural telephone 


Unoflicial predictions are that by the 


end of September, loan allocations 


should be coming out at a rate of about 


25 a month or about one a working 


day. 


Of almost equal concern is the ag 
in actual construction and rural le 
phone installation in the progra It 


was not until Aug. 12 that a con ny 


and REA actually “got together’ oy 
contract terms and money excha: ced 
hands. This was the case of the } red 
ericksburg & Wilderness Telephone Co,. 
I'redericksburg, Va. 

All other REA loans “approve to 
date were still hanging fire over 
ous details and formalities whic} ist 
be cleaned up before a loan i 


“signed, sealed, and delivered.” | 


appears that this Fredericksbur; 
pany will be the first loan r ent 
getting a new rural custome) the 
line. REA hopes to give that o 


some publicity. 
REA 


partments of 


fee] 


loan 


officials that in 1 


processing ft 


ahead of the applicants. One « 
was noted. This is the loan-« 
inspection section. The slow-uy 
legal phase of the loan negot 
both sides is viewed as a_ nec 
step which cannot very we he 
30th company and REA lawye 
to dot the “i’s” and cross the 


no one seems to 


them. 


The Bozell-Haggard Correspondence 





To USITA Preside Ha 
and “Cap” He ( 
Small Compar Com): e 
credit for obtaining a fé 
assurance at REA is 
) l! \ ‘ Y Q vp 
petitive ec yps, afte ()¢ Ae 

Preside Boze ast J 
REA expressing s e conce 
Tact lat 20) i ( 
been approve g e fi 
montns oft € R é Tele 
Act—as against some 200 ay 
from Independent commercial! te 
companies awaiting action. (1 
this correspondence is re ( Se 
where in tT S 1ssue.) 

Bozell nte t REA 
Ne dly pass ) A L arg K 
) tne ema g ( € 
Ox 8. 1950, whi s the 
fo tne preference og é ( f + 
telephone systems btal ns 
under the ne REA Boze Ke 
‘assurance that the applicat 
I deper cae t eler ¢ col 
{ processe t mple ¢ 
plications of « pera Ss re 
sponding areas are handle i suc- 
ceeded in obtaining what seems be 
a profession of REA policy a! this 
line. 

REA will continue t yrefe ns 
telephone service n¢ n 
petitive applications for loa os 
after the one-year preference es 

(Plee xe cur? t¢ page < 
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THE PLANT MAN’S 
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BELI em no ha an ¢ i i lecice ¢ ect 
mm type flash rnt ava ible f 1 \ ore c ( 
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Q. Will it be possible to splice plas- 
tic covered 


cable into lead covered 
cable without the use of a_ cross-con- 
necting terminal? 

A. We can see no reason why these 
two different types of cable cannot be 
spliced together 
may be with a_ lead 
sleeve wiped to the lead sheath and 
taped to the plastic covering. 

This type of splice 
made in one of the new type terminals 
designed so that cables extend through 
the chamber in the rear of the face 
plate. This terminal clamps to the lead 
sheath or plastic covering at each end. 


successfully. The 


splice covered 


could also be 


Q. What 


mended for walls and ceiling in equip- 


type of finish is recom- 


ment rooms? Is it true that certain 


types of paints and varnishes prove 
detrimental to central office equiment? 
What type of floor covering is recom- 
mended ? 

different 
cellent materials are now 
which may be 
covering the 
equipment 


A. Several types of ex- 
available 
used successfully for 
walls and ceilings of 
Glazed brick, or 
ceramic tile, proves ideal for this pur- 
pose 


rooms. 


since it may be cleaned easily 


and does not require painting. Some 
of the new plastic tiles may also be 
used to advantage in equipment rooms. 
The only objection to the use of tile 
is that its first cost is rather high. 
However, when one considers the low 
maintenance cost over a long period 
of years, it undoubtedly proves a good 
investment. 

It is true that when walls and ceil- 
ing of equipment must be 
painted, paints and varnishes contain- 
ing turpentine should never be used. 


Linseed oil paints only should be used. 


rooms 


In order to facilitate cleaning and to 
reduce dust to a minimum, concrete 
floors should be covered with linoleum, 
composite rubber or asphalt tile. 
covering of this type is long-lasting 
and, when kept waxed and _ polished, 
presents a most pleasing appearance. 


Floor 


Q. How may the straight line ringer 
be used to advantage on a small tele- 
phone system? 

A. Straight line may be 
used satisfactorily for bridge circuits, 
that is, where 


ringers 


ringers are connected 
across the line, with or without a series 


This type of 


condenser. 


16 


ringer may 


also be used for divided circuits where 
ringing is through one side of the line 
and uses a ground connection for the 
return path. 

advantage of the 
straight line ringer is that it responds 
to relatively weak ringing 
over a broad range of frequencies. This 
characteristic is used to the greatest 
advantage in 


The outstanding 


currents 


long line magneto ap- 
plications where frequencies vary from 
a few cycles to as high as 33 cycles 


per second. Compared to biased 
ringers, which are sometimes used in- 
terchangeably with 


ringers, the 


straight line 
slightly 
sensitive and provides a greater sound 


latter is more 


output if the two types are of equal 
impedance. : 

If bell tapping is not objectionable 
and the system is not to be changed 
over to common battery operation in 
the near future, the straight line ringer 
is recommended for local battery serv- 
ice. Where, however, it is anticipated 


that common battery service will be 
provided in the near future, the pur- 
chase of biased ringers is recom- 


mended. 
When 


poses, the biased tension on the arma- 


used for straight line pur- 


ture may be reduced to a point where 
the force required to swing it in each 
direction is approximately equal. 


Q. What action, if any, can be taken 


to reduce the humidity in a_ central 
office equipment room? 

A. When moisture in the air is ex- 
cessive, usually heating the equipment 
room, irrespective of the temperature 
or season, will prove sufficient to lower 
the relative humidity to a safe point. 
In general, electric heaters prove best 
suited for this purpose. Electric strip 


heaters, located within closed equip- 


cabinets, will heat only the air 
near the equipment and not affect the 
temperature of the 


ment 
room materially. 
This type of heating does not, as a 
rule, prove uncomfortable to workers 
in any season of the year. 

With natural ventilation, the air 
within the equipment 
warmer than the outside air before 
external air is admitted. If the rela- 
tive humidity outside is high, the air 
should be 


room should be 


enters the 
room, care being taken to 
prevent further absorption of moisture. 
The ventilation inlet should be located 
on the shady side of the room or in 
the interior of the building. A suitable 


warmer as _ it 
equipment 


outlet should also be provided to 
circulation of warm, dry air. 


sure 
Air extractor-type ventilating fans 
may be instailed in the battery ~oow, 
This type of fan will maintai: ¢) 
room at a slightly lower pressur: tha) 
the equipment room and prevent { mes 
if there are any present, from en) eri) 


this space. Filters should be p: de 
in all air intakes in order to p: event 
the entrance of dust, soot and mes 


Another effective method of lo 


humidity in equipment rooms is 
use of chemical dehumidifiers. This 

accomplished by the use of anhydrous 
(water-seeking’) chemicals to SO 


moisture from either air inside 


ment cabinets or the air of the ent 
room. 

Air-conditioning by the use me 
chanical refrigeration also proves most 
effective in the reduction of humidit 
by means of lowering of the tempera 
ture and thus adding to the comfi 


of the workers. 


. Is it considered good practice to 


conceal wiring for a_ telephone in 
residence when requested to do so by 
a customer? 

A. This is generally considered g 
practice when the cost is not 
tive, and it does improve public 1 


tions. Customers should, howeve1 
encouraged to provide conduit a) 
quate outlets in order to accommodat 
telephone when the _ house 


built. 


Wiring 


Q. What precautions should be ob 
served when an underground cable must 
be installed through a lawn when the 


property owner objects? 


A. Perhaps if you will explain jus 
how the work is to be performe 
property owner Can be convinces 
the lawn will not be injured. 

First, remove the sod carefu 
deposit. it on a board so that it ca! 
ditch 


replaced. Dig a carefully a! 


no larger than absolutely necessat’) 
The dirt which has_ been remove 
should be piled on a canvas in ordel 

avoid injury to the grass. After pla 
ing the cable in the trench, backfill a! 
tamp carefully. Replace the sod an 
keep well watered for several days. 


Q. Will it be 


light type dry cell batteries in « mér 


possible to us flash 


neto type telephone? 
A. This 


does not prove economical as th: sma 


is entirely possible, ut 


dry cells are short-lived in a te! phon 
as compared to the No. 6 type 


The flash light type dry cell oftel 
used for portable test sets tele- 
TELEP 4ONY 








A Rationale 


For 


PUBLIC RELATIONS PLANNING 


By KIMBALL JACK 


Manager 

Advertising and Public Relations 
Washington Water Power Co. 
Spokane, Wash. 


S IT possible that electric utilities 
geht consider more definite stand- 
ards in planning their program to 
mprove public relations? The ques- 
on is asked because efforts of ad- 


visers, qualified to do an effective job, 
ay seem at times to the layman to 
desired by way 


For the 


eave something to be 


coverage and quality. past 


business has been on the de- 


1e@cade 


Criticism by businessmen of 


social theories of government has been 


uusly discouraged. Competent 


relations counselors are there- 


re faced with a difficult problem of 
ealing with ideological weeds which 

ve beyond a high board fence 
hich industry critics in government 
have built around the area of utility 


operations. 
ther words, public good-will to- 
the industry is no longer merely 
a question of doing a good job for the 
become 


iblic at a fair price. It has 


interwoven with  broade 
the 
he enterprise system. If that language 
soul a bit the 


true 


nexorably 
trends involving continuation of 
thought 
and 


hackneyed, 
the 


eXNrse ed ] _ 
\} sea IS ess 


none 


Especially in seattered population 


centers important elements for any 
good-will program have required spe 
cial attention. Critics of utility ad- 
vertising have hobnobbed with those 


ppese the public utility industry, 


wot ecause of any deficiency in per- 
formance, but because it is private in- 
dustry, per se. The all-important job 
of staying in business and at the same 
ume preserving the American heritage 
poses a difficult public good-will com- 
bing to handle. 

N it appears that, for the pri- 
Vat ectric industry, the sun is com- 
ng t. Publie relations has at last 
tees 'f with vigor on the American 
gre Kor one thing, business firms 
ve} lly recognize the hand of the 
we © state writing on the wall. 
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Reprinted from Aug. 17 issue of PUBLIC UTILITIES FORT- 
NIGHTLY. Occasionally we like to present to our readers 
articles appearing in other publications which have an applica- 
tion to the telephone industry. We believe this article on public 
relations, while it is directed to the electric utilities, will provide 
food for thought for those in the telephone business. 


Also, several 
the torch of 


by its proper name. There is no further 


during the past years, 


Socialism has been called 
need to detour that important element 
in discussing the problem. 


still feel 


that the needs of public relations are 


Some organizations may 


adequately covered by legislative ef- 


fort, by employe training classes, or 


¢ 


combination o 


by advertising, or a 
the 
dustry 


same. Generally, however, the in- 


toward a more 


the 


has. trended 


forthright appraisal of situation. 


The actions of inimical groups, busi- 
ness mistakes, plus radical agitation 
are now receiving professional care 
and correction from the public rela- 
tions angle. We face a brighter era of 
know-how techniques that are more 
penetrating in quality. Here and now 
admitting that all efforts to win 


friends need encouragement (private 
industry must count every vote), most 
realize that the ultimate in 


will 


of us also 


satisfactory results come from 


total industry support behind a superb 
public relations plan. 
called 


An element propaganda, 


which public seldom 
but 


great expertness, has placed the elec- 


power groups 


mention nevertheless use with 


tric industry fully under the crusader’s 
torch. Already thousands of miles of 
government transmission lines traverse 


more and more states in the Union. 
Gigantic generating plants dot the 
landseape. Millions of dollars have 


appropriated for additional en 


The 


western 


been 


croachment. President himself on 


a recent tour continued to 


promise “power for the people with- 
out cost.” 
Throughout Nebraska and Tennes- 


see private operation of the utilities is 


already a thing of the past. 


3ut black Friday was yesterday. 
Now, at least, industry people real- 
ize how much time has_ been lost. 


Most of us agree that we have delayed 


long enough. A recent handbook to 
improve public relations for the elec- 
tric co-ops, published by the Rural 


Administration of the 
of Agriculture, de- 
the 
participation 


Electrification 


U. S. Department 
some 71 subject. 


voted pages to 


Recommended for active 
in a full-scale public relations program 
contacts,” ‘“‘demonstra- 


through 


are “personal 


tions,” “education meetings,” 


“talking effectively,” “using the print- 


ed word,” “pictures and visual meth- 
ods,” “working with local press and 
radio,” and “taking stock of your 
progress.” 


Understandably, public relations, as 
a profession, has not settled 
the stability 
which marks the 
It has not achieved any defi- 


down to 


degree of and maturity 


older, learned pro- 


fessions. 
nitely organized body of principles, o1 
such as charac 


standards of conduct 


terize groups representing medicine, 


engineering, and the law. The several 
better 


such as in 


centers of assemblies 


New York, 


known 
Washington, 


and San Francisco, have not yet pro 
duced any definite “corpus” of opinion 
or definition of the job to be done, 
fees, or required skills. 
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It almost follows that a_ patent 
formula for good will, or Ten Com- 
mandments by way of precaution, has 
not yet come to light. Still, we may 
look upon present variance in opinion 
as a favorable symptom. Sooner or 
later there will come along a more or 
less comprehensive plan to supplant or 
coordinate the partial answers we see 
now being worked out with some diffi- 


culty. Doubt and self-criticism usually 
are the early steps toward actual 
progress in a matter of this sort. 


Grandma would call it growing pains. 

Thus far, true progress in profes- 
sional public relations has_ suffered 
somewhat from the fact that the field 
is so wide open. Anybody can call him- 
self an expert. There is hardly a single 
utility of any size which has not had 
overtures from so-called “advisers”— 
each carrying his own Diogenes lamp 
to prove that he has found some par- 
ticle of immutable truth in the jumbled 
field of gauging and molding mass 
opinion. Some of these ideas are such 
startling examples of oversimplifica- 
tion as to leave the busy company man- 
ager not willing to believe his own 
ears. It often boils down to something 
like a suggestion that a printed card 
saying “God Bless America” nailed to 
the wall would solve the public rela- 
tions problem. 

The busy manager’s common sense 
tells him to end the conference po- 
litely. The suggestion is like substi- 
tuting a shingle for the whole house. 
Yet the impressive list of subscribers 
this solicitor holds as an argument 
(for another contract) pays tribute to 
pure salesmanship on one hand and 
pure faith on the other. 


“You want to save your business 
from Socialism,” argues the salesman. 
“You believe in good public relations,” 
he insists. “Then buy this card. The 
CIO uses it! It is the answer to your 
problem.” 

Another likely caller, these days, on 
busy utility executives is the 
chandise representative pictures 
American people as a rather giddy 
buneh who like only what they pay 
for—the more, the better. This ‘“ad- 
viser” that electrical appli- 
ances sold to the public are like bread 
cast upon the waters. 


mer- 
who 


reasons 


Sales effort, he 
says, will return its heaping measure 
of good will. Past years have echoed 
this phony equation—‘“that consumer 
hostility drops in direct ratio to kilo- 
watt-hour consumption.” Raise the 
customer’s monthly bill, and the cus- 
tomer will like you more and more. 
That is the gist of the make-’em-pay- 
to-be-friendly school of thought. 

Still another visitor to the utility 
office is the party with a public rela- 
tions concept centered entirely in labor 
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relations. This is the hub of his uni- 
verse. Public relations begins at home. 
Job evaluation, merit rating, pensions, 
and union negotiations are said to lead 
the perplexed utility straight to the 
Mecca of good-will. This advice may 
be good for other reasons. But any 
company expecting an ironclad guar- 


antee of good general’ public relations 


at the hands of a completely satisfied 
working force has yet to stand up and 
give testimony at the industry’s coun- 
cils. 

Sometimes, it is a representative 
from the advertising agency who takes 
the line that the paid advertisement 
is the hub of this elusive universe. 
The magic of paid radio time and pub- 
lication space now devoted to promot- 
ing sales of percolators, pancake ‘flour, 
and neckties should be freely trans- 
ferred to institutional copy. So con- 
fident are some advertising and media 
representatives that a radio mystery 
story, a newspaper ad, or a comic book 
will outweigh all arguments of the op- 
position that utility people may be 
tempted to sign the contracts and then 
put down their oars! That is the dan- 
gerous part of listening to such highly 
specialized plans— all of which have 
their good points. It is simply the 
temptation to do nothing more, at the 
operating company level, than delegate 
the job to one or more of these spe- 
cialists and then regard the public re- 
lations job as already done. 

No review of these specialties would 
be complete without mention of lobby- 
ing. Pamphlets to the Congressmen are 
the main course here. But just how 
this will influence the consumer is not 
apparent. Then, there are the outright 
press agents who point to column 
inches achieved by movie stars in 
Hollywood, exploiting names and faces. 
The utility official is reminded that 
the federal government itself tackles 
unending controversy with a battery 
of publicity experts. News writing 
and strategic psychology during the 
war, it is recalled, brought the nation 
to its knees, instituted chickenless 
Thursdays, and sold war bonds. Here, 
the hub of the public relations 
verse shifts to the news story. 


uni- 


This little recital of the parade of 
“experts,” let it be stressed, is not to 
cast aspersion on any of the _ tech- 
niques or publicity media involved. On 
the contrary, there is much to be said 
for well-planned and_ well-executed 
programs for labor relations, adver- 
tising, ete. 

The point is that the sum total of 
good public relations is not to be found 
in any one of them. Their very claims 
tend to cancel each other out. Obvi- 
ously, they cannot all be right, when 
each claims to have the “Open sesame” 


to the treasure trove of a happy and 
contented community of utility cus. 
tomers, friendly and loyal to exi-ting 
management. 


Does this writer, then, bear the 
mystic answer? An affirmative ap- 
swer to that question would probably 
put him in the class with the rest 
of the specialized “experts.” The hard 
truth is that there is no universal! sim- 
ple answer to the public relations }rob- 
lem. But if it be true that “public rela- 
tions begins at home,” is it not lovica] 
to take the first steps with the assist- 
ance of “home people?” Could this be 
one of the proverbial “acres of dia- 
monds” which lie right in our own 
back yard if we would but take the 
trouble to start digging? 

To be more specific, will the electric 
company make limited progress if it 
appoints someone, already on the pay- 
roll, to be fully responsible for public 
relations effort? This may be a serious 
step to some who experience a distaste 
for the term public relations, and who 
hesitate about delegating this 
tant function to others. 

Such an appointee would report to 
top management. He should _ under- 
stand people. Common sense is anothe1 
prerequisite. Experience also helps. A 
few books provide background. A 
committee made up of department 
heads will keep him from stepping o 
important toes. If, by happy chance, 
communication can be maintained with 
a reliable public relations agency, al 
the better. If not, he is on his own. 
Under his direction the program un- 
folds. He must win or lose— initiate, 
motivate, and coordinate by the exer- 
cise of energy and common sense. 


impor- 





Plato suggested a sound platform 
on which to stand when tackling the 
public relations problem when he 
stated that in every man’s bosom art 
two counselors — one is 
one is pain. 


pleasure and 
It is our fear of retribu- 
tion and the ever-present 
rewards that motivate most of us. 
Each customer is interested primarily 


desire fol 


in self, and when he is urged to tak 
sides regarding the many issues of 
day-by-day existence, he 
acts in his own behalf. Friendly re 
sponse of the customer is basically a 
simple thing. On one hand, it embraces 
those lowly overtures—material gifts, 
promises of benefit to come, emotional 
and spiritual sympathy which prove to 
the other fellow that you are an ally, 
that you are on his side. 


invariably 


Conversely, we might take the nega- 
tive approach in analyzing the rea 
sons for that customer hostility. ould 
it be rooted, as a general thing, i 
personal discomfort, real or imavined, 
of the customer, some of which may 
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be caused by the utility? Affronts 
to customer pride, ideals held in con- 
tempt, or the denial of benefits to 
mind, body, and spirit — these are 
norma! causes of ill will. Has the 
utility company been unwittingly or 
falsely placed in the position of re- 


sponsibility for any such detriment to 


the customer? 
Sound public relations practice, if 
we look at it in this way, emerges as 


something broader than a presentation 


of the utility’s viewpoint. It would ap- 
year to be an adjustment of motives 
which will make policies of the firm 


citizens (and 
voters) as possible. After that, the di- 
rect approach of appealing to the cus- 


acceptable to as many 


tomer’s sense of fairness, loyalty, well- 
being, ete., may be effectively used as 


vood manners dictate. 


Attitude polls indicate that rarely 
is more than 5 per cent of consumer 
hostility traceable to employe dis- 
courtesies. Nor does one have to look 
through rose-colored glasses to affirm 
that local electric companies are com- 
nunity builders; or that they achieve 
favorable labor relations, and give 
help to many needy causes. Of late 


years, most utility affairs are in ap- 


along these lines. It is 


look 


company-customer 


plepie order 
excellent 
for the 
additional causes of customer hostility 


and distrust. 


necessary to beyond 


relations 


This dividing wedge—a new factor 
-lies in that determined band com- 
posed of socialists, bureaucrats, the 
ob-hungry politician, the chronic do- 
voode and others who, for one rea- 
son another, have espoused a 
broad program of taking control of 


ty 


ie e ectric out of 


hands It is 


industry private 


this group, with highly 


rganized propaganda techniques, that 
indoubtedly calls for greatest atten- 
tion today’s public relations pro- 
fram. Any survey analysis must lead 
to this conelusion. Yet, until recently, 
business leaders have shied away from 
overt acts which would appear to fight 
back. Criticizing government has been 
considered outside the pale. The 
home philosophies and simple faiths 
so prevalent at the turn of the century 
have often led industry to stand in 
mute submission while propaganda 
from he hand of the enemy makes the 
most of unrest, basically caused by 
hum wants which have no relation 
what. er to the electric industry’s per- 
form ice as an indust ry. 

G nment’s socialist and  com- 
mur Sympathizers are busy con- 
vine the public that state control 
hol he key to an acceptable way of 
life. anyone ventures the belief that 
our momy should be improved but 
gene 


ly left as it is, he is labeled a 
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reactionary or tool of the vestéd in- 
terests. The federal government frat- 
ernizes with special public groups, 
heaping on them gifts of tax exemp- 
tions, subsidies, or partially subsidized 


loans, freedom from regulation, and 
other manifestations of ardent politi- 
cal favoritism. It is no wonder that 


many utility leaders over the past dec- 


ade have developed inferiority com- 
plexes. 
These are facts which the public 


relations adviser and practitioner must 
face. To lay with- 
out giving due the 
centuries old basis of friendship and 
hostility, and the natural bias of the 
politician for the most accessible bloc 
of voters, 


out any plan, 


consideration to 


while centering enthusiasm 
upon media alone, is trusting too much 
in magic. 
tends to 


A casual layman, who pre- 
know nothing special, might 


give as good advice as the specialist 


with his obsessions, if he would be 
asked merely to review the situation 
on such a common sense basis, laid off 
along the following lines: 

FACT FINDING. The layman start- 
1. ing out to develop a public rela- 
tions program, providing, of course, 
that some company agreed to accept 


the role of guinea pig, would first un- 
dertake to gather 
tion 


accurate informa- 
regarding consumer attitudes, re- 
membering always that 


people are 


people. 
What 
group is 


the 
How 
Where do employes 
What are the areas of public 
ignorance and misunderstanding? 
Through what channels may the utility 
benefit the community? To 
tent the public 
ment adventures in 
try with 


percentage of 
friendly? 
hostile, and why? 


consumer 
many are 


stand? 


what ex- 
identify govern- 


the electric 


does 
indus- 
Socialism? 

Should advertising and publicity be 
directed to the the 


to farmers or to professionals? 


upper class or to 
poor, 
Can the utility rely upon the support 
of business 
that 
vocational interests 
titudes? Where do 


associates? Is it true or 


false customers having similar 


have similar at- 


attitudes come 
from? How many people in each hun- 
dred have intense feelings regarding 
private industry? Are these people 


What does it 
take to influence the neutral group? Is 


consistent at the polls? 


it true that people with no opinion will 
vote as directed by acquaintances and 
friends? How important are employe 
contacts? How beneficial is the mere 
mentioning of the company name in a 
news story? Which group pulls the 
greatest belief—local leaders or na- 
tional authorities? 





These questions are important. They 


are iron rails upon which the wheeis 


of the public relations program must 
roll. Without their answers, lost mo- 
tion is inevitable. Fortunately, through 
opinion polls properly conducted and 
statistically valid, wise men using mod- 
ern, available techniques can find the 
answers to these questions. It is the 
privilege of use of 


them. 

PROGRAM MAKING. The idea here 
2 e is to set down in black and white 
everything that must be done, with a 
schedule affixed to the margin! 
Numerous items, a of them 
ous, brought to light by the survey can 
be scheduled for investigation and ac- 
tion. A calendar of events, when com- 
pleted, like a lowly caterpillar will 
emerge into a top-flight plan with each 
important objective shining with clarity 
The written schedule 
be a guide for the supervisor, a 


business to make 


time 


few seri- 


and consistency. 
can 
map by which he may dig to the sub- 


soil when dealing with his employes. 
What’s more, a program on_ record 
leaves no place for future argument 


when the shoe pinches. Conversely it 
will be oil on the waters when difficul- 
ties arise. As a random example, glance 


at the following: 


Jan. 1. 
completed. 

Feb. 1. Call key people together to 
examine company policies in the light 
of survey findings. 

Mar. 1. Announce improvements in 
policy and operation, using employes, 
advertising and publicity. 

Apr. 1. Start employe training being 
careful to avoid dry statistics and un- 
truths. Talk in terms of company 
stability and employment; employe ad- 
vancement and opportunity; wage in- 
creases and productivity; freedom of 
choice in America; the worker’s fair 
share of profits; price controls; and 
the union. 

May 1. Examine publicity and ad- 
vertising to avoid boasting, display of 
wealth, penny-pinching, unprogressive- 
ness. Talk to the public in terms of 
area progress, security, civic building, 
preservation of American ideals, health, 
safety, youth, and happiness. 

June 1. Organize employes for ac- 
tion to save the company and their 
jobs. Emphasize personal contacts and 
group discussion through a speakers’ 
bureau. Experts tell us that to alter 
social attitudes persistent and intimate 
persuasion is required. This is more 
likely to occur in face-to-face situations 
in small established groups, where the 
information specialist has direct, sus- 
tained and personalized contacts with 
his audience. 

July 1. Assign more specific duties 
to employes. They are the salt of the 
earth and reach all levels of society. 
Permit each employe to use his un- 
failing ability to win friends. Through 
succeeding months, ask for a report of 
achievement. Find some way to com- 
mend and recognize all employe effort. 

Aug. 1. Scrape a few new acquaint- 
ances at the labor temple. Make calls 
on leaders of thought. Do something 


(Please turn to page 28) 


Have public opinion survey 
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FIRST MONTHLY REA LOAN BULLETIN 


HE first issue of the new “Monthly 
Statistical Bulletin” the rural 
telephone loan program of the 
Rural Electrification Administration on 
the status of the loan program as of 
June 30, 1950, was issued recently. 
The REA program 
authorized Oct. 28, 1949, by an amend- 


on 


telephone was 


1. Applications on hand: This is the 
total dollar amount of applications on 
hand as of the given date. It excludes 
those applications for which loan allo- 
cations have been made, and_ those 
which have been rejected or with- 
drawn. 

2. Loan allocations: This is the cu- 
mulative total dollar amount of net 


1, Pole miles of line to be ad |: 
This consists of lines to be constru 
or rebuilt. 

5. Present pole miles of line: 


consists of present lines to be reta 


lines a 
they ar 


refinanced. It 


built. 


equired by borrowers (u 
e to be rebuilt), and lines to be 


excludes lines to be 1 





ment to 
of 1936. 


the bulletin, and 


as follows 


the 


loan allocations since the beginning: of 


Rural Electrification Act the REA rural telephone program. It 6. Number of  subseribers 
The first allocation of loan excludes loan allocations which have added: This consists of new subse 
funds was approved on Feb. 24, 1950. been rescinded, and it also reflects cur- — only. 
rently all adjustments and amend- S : : 
As used in the table accompanying ments. wa Present number of subse) S 
printed immediately 3. Pole miles of line: This consists Phis COREA nn gga pees 
below, the items presented are defined of mileage of aerial lines, aerial cable, aa saris egg tros we po 
(Also see table released by underground cable, and Joint use of yy tne . 01 lgaleials sub gn ‘ 3 O 
F poles carrying electric lines. This is to be rebuilt, and on lines to ( 
distinct from ‘circuit’ miles. financed. 


REA on opposite page): 





REA TELEPHONE LOAN ALLOCATIONS* BY TYPE OF BORROWER 
As of June 30, 1950 











Pole Miles of Line Nuiber of Subscribers 
Type of Number of Total To Be To Be 
Borrower Borrowers Amount Total Added? Present Total Added Present 
Cooperatives .......... = $ 803,060 Laoe L joo 0 2.456 2.456 0 
Commercial Companies. . . 15 2,623,500 2.395 1.890 905 1i.381 7.392 6.989 
Fe eae eee ee 17 $3,426,500 3.918 3.443 505 16.837 9 8418 6.989 


Cumulative net loan allocations (rescissions deducted). 
TIncludes pole miles of line to be constructed or rebuilt. 
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2Exeludes pole miles of lines to be rebuilt. 
Applications on hand as of June 30, 1950—Number of Applicants 447: Amount $54,389,107. 
REA TELEPHONE LOANS FOR 1951 FISCAL YEAR 
(Compiled by TELEPHONY) 
I.xisting Sub. 
Amount of (Improved 
Date of Loan Borrower Location Loan Service) New Sub. 
July 7 Aberchrombie Telephone Co. Aberchrombie, N. D. $142,000 354 206 
July 28 Yadkin Valley Telephone Yadkinville, N.C. 518,000 (new) 2,456 
Membership Corp. 
Aug. 2 Yorkville Mutual Telephone Co. Yorkville, Tenn. 124,000 100 152 
Aug. 7 Danielsville & Comer Telephone Co. Comer, Ga. 249,000 282 0380 
Aug. 11 Hancock Rural Telephone Co-op Greenfield, Ind. 184,060 oT 242 
Aug. 14 Peoples Telephone Co. Collinsville, Ala. 366,000 O47 1,590 
Sept. | Farmers Mutual Telephone Co. (Co-op) Madison, Minn. 100,060 245 65 
Sept. | LaFourche Telephone Co. Golden Meadow, La. 150,000 500 664 
arn UIE Eo oh ke oe Bod Cora © RM caked Ore neh BRR a Ra $3,426,500 6.989 9 818 
PRP IN ser are CE Gard Gt ta ngs 1 Lae hak aw ecg tyne dpa need Saw. alee SA $5.559.500 9.963 15.909 
Many state legislatures have adopted resolution roundly criticizing federal grant 
in-aid as a growing and costly evil. 
For instance, the Indiana legislature said: “Indiana needs no guardian and intends to have 
none. We Hoosiers were fooled for quite a spell with the magteian’e trick that a dollar taxed 
out of our pockets and sent to Washington will be bigger when it comes back to us. We have 
taken a good look at said dollar. We find that it lost weight in its journey to Washington 
and back. We have decided that there is no suelhi tide as ‘federal’ aid We know that 
there is no wealth to tax that is not already within the boundaries of the 48 state 


Wayne (Mich.) Dispatch. 
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REA APPLICATIONS AND LOAN ALLOCATIONS' BY STATES 
As of June 30, 1950 
































Applications on LOAN ALLOCATIONS!1—CUMULATIVE TOTALS 
Hand as of 6/30/50 Number Pole Miles of Line Number of Subscribers 
State4 Number of Total of Total To Be To Be 
ae Amount Borrowers Amount Total Added? Present® Total Added Present 
United States. ..447 34,389,107 17 $3.426.500 3,948 3.443 505 16.837 9,848 6.989 
ilahama «...... 19 1.287.700 I 243.000 269 269 0 000 1,053 147 
Ee | 25.000 0 0 0 0 0 0 0 0 
Arkansas .... 6 234,200 I 216.000 179 172 7 $58 584 274 
California ..... 10 118.250 0 0 0 0 0 0 0 0 
Colorado ... = 296.000 0 0 0 0 0 0 0 0 
Connecticut... 0 0 0 0 0 0 0 0 0 0 
Delaware 0 0 0 0 0 0 0 0 0 0 
Florida .. 6 773.250 0 0 0 0 0 0 0 0 
Georgia ee 1.484.550 0 0 0 0 0 0 0 0 
idaho Aue 0 0 0 0 0 0 0 0 0 0 
illinois. 3 736.200 0 0 0 0 0 0 0 0 
Indiana ee HS 1.125.500 I 15.000 61 61 0 103 72 : 
lowa 13 1.414.500 | 91.500 102 102 0 130 103 27 
| Kansas 29 1.842.310 0 0 0 0 0 0 0 0 
| Kentucky 17 2.945.100 0 0 0 0 0 0 0 0 
Louisiana. 9 1,498.2 I 275,000 170 535 17 1.500 1.293 207 
| = Maine 3 115.0 00 0 0 0 0 0 0 0 
Maryland ee ort 0 0 0 0 0 0 0 0 0 0 
| Massachusett: i 90.000 0 0 0 0 0 0 0 0 
| Michigan . 12 1.838.780 0 0 0 0 0 0 0 0 
| Minnesota 33 2.397.252 @ 0 0 0 0 0 0 0 
| Mississippi 7 610.606 I 287.000 160 iSo 5 1.279 1.034 245 
| Missouri 15 1.188.740 0 G 0 0 0 0 0 0 
| Montana 7 337.820 0 0 0 0 0 0 0 0 
| - 
Nebraska iS 585.000 0 0 0 0 0 0 0 0 
Nevada 75.000 ( 0 0 0 0 0 0 0 
New Hampshire. 0 0 0 0 0 0 0 0 0 0 
New Jersey 0 0 a 0 0 0 0 0 0 0 
| New Mexico. . 10 3.395.850 l 581.000 1.376 1.376 0 1.656 1.656 0 
| New York.. l 172,132 I 95.000 55 14 11 550 112 138 
| North Carolina 9 TAAL 0 0 0 0 0 0 0 0 
North Dakota 13 505, 500 0 0 0 0 0 0 0 0 
| Ohio... 6 867.750 0 0 0 0 0 0 0 0 
Oklahoma ; 21 779,250 0 0 0 0 0 0 0 0 
| Oregon. 6 689.523 0 0 0 0 0 0 0 0 
| Pennsylvania . $ 615.000 58.000 190 185 5 961 191 170 
| Rhode Island... 0 0 0 0 0 0 0 0 0 0 
| South Carolina... 9 938.000 | 167.000 142 113 29 988 300 688 
| South Dakota y 638.39 1 0 0 0 0 0 0 0 0 
lennessee 20 1.879.500 | 209.000 225 216 9 797 286 oI 
| 
| 
| caus 12 12,719,632 I 25.000 127 25 102 1,082 92 990 
J See eee I 25.000 2 673.000 136 363 123 SLi 2.019 1.098 
Vermont I 15.000 0 0 0 0 0 0 0 0 
Virginia 1 865.000 z 219.000 330 163 167 1.016 330 686 
\ ishington 13 1.167.500 0 0 0 0 0 0 0 0 
West Virginia 2 145.000 I 112.000 73 to 0 700 125 277 
Wisconsin ..... 25 2,147,385 0 0 0 0 0 0 0 0 
W.oming ..... 3 95.000 0 0 0 0 0 0 0 0 
OE area r 1.185.000 0 0 0 0 0 0 0 0 
\Vigin Islands. . 0 0 0 0 0 0 0 0 0 0 
1 omulative net lean allocations Crecissions deducted). Includes amounts not yet under loan contract, 
2}. tudes pole miles of line to be constructed or rebuilt. 
cludes pole miles of line to be rebuilt. 
4S te figures represent data for REA borrowers incorporated within the state. 
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You Score Aji@ih 


with Automatic Electric MONG 


New High-Impedance ringers 


further improve Monophones FOURWS 


i BETTER TRANSMISSION — High impefiords tt 


of inductive noise currents. It also mridgin 







improves volume. 


dependable ringing on heavily loaded 


quent adjustment of ring-cut-off relays 


current—eases load on ringing machine. 


Above Right: Type 40 Des! 


phone — Automat Meta 
Ground Ringing. Specify 


AA-50; if harmonic, state fr 


Left: Type 50 Wal! Mone 
Automatic, Meta 
Ringing. Specify 
if harmonic, state ‘reque" 


caused by voice currents “sneaking 
B BETTER DIALING—High impedance : 
dial impulses—permits dialing on longer 


EJ BETTER RINGING—Greater operating! 


4 | GREATER EFFICIENCY—New design rea 





t, No. 4 





ingers, 





es mc 


less fr 


Hnging 





mpem@mords the flow 
so mridging loss 
ng’ Mingers, thus ld 3¢ 
; (dD “a ‘9 When you standardize on Automatic Electric Monophones, 
) Lp : the 
2 ortion of ye you profit from a continuing program of development and 
ce 64 improvement that has kept Monophones consistently ahead 
\\, \. of the field in performance, durability and subscriber appeal. 
ng (ures more as 
dlls fre. \ at YZ Now we are glad to announce a further development in 
this program—a new ringer that has about four times the 
impedance (at voice frequencies) of ordinary ringers, bring- 
reai™tinging ing you all four of the advantages shown at the left. 





This new ringer, in straight line and all standard harmonic frequencies, 
will be supplied as standard equipment with all future Types 40 and 50 
Monophones. 


Here's still another reason for you to standardize on Monophones—another 
chance for you to score again with better performance and lower operating 
costs. 


For technical data on Automatic Electric high-impedance ringers, just 
request Bulletin 375. If Monophone Catalog No. 4055-E isn't in your 
files, we'll be glad to send that, too. 


AUTOMATIC < ELECTRIC 


Originators and Developers of the Strowger Step-by-Step "Director" for Register- 


Sender-Translator Operation . . . Machine Switching Automatic Dial Systems 
Makers of Telephone, Signaling and Communication Apparatus . . Electrical Engineers, Designers and Consultants 





Distributors in U. S. and Possessions: Automatic Electric Sales Corporation 
Export Distributors: International Automatic Electric Corporation 
1033 West Van Buren Street, Chicago 7, U. S. A. 
































Kentucky Company Gets Higher 
Rates; Will Seek REA Loan 

The Mason 
Washington, Ky., on 


County Telephone Co., 
Aug. 17 was 
granted a $7,800 a year rate increase 
by the Kentucky Public Service Com 
mission, it has been announced by the 
Associated Press at Frankfort. 

The commission order came one day 
after the company testified as to its 
revenue 

Miss Ruth 
urer of the company, said the company 
needed the 


requirements. 
Kehoe, secretary-treas- 
increase to stay in busi- 
Mar. 31, 


The company 


ness. For the year ending 
the company lost $1,800. 
failed to earn enough to pay the in 
terest on its bonds, she added. 

The company, it is reported, will 
apply for a $250,000 loan 
Rural 
general 


from the 
Administration for a 
rehabilitation of 


Vv 


Electric 
its plant. 


Indiana Company to Issue 
$300,000 in Stock 

Approval by the 
Service 


Public 


request by 


Indiana 
Commission of a 
the Indiana Telephone Corp., Seymour, 
to issue $300,000 worth of stock, was 
granted Aug. 17. 

The proceeds will be used to finance 
an extensive improvement and expan- 


sion program. 
VV 


$140,000 Bond Issue O.K.'d 
For Georgia Independent 

The Georgia Publie Service Commis- 
sion on Aug. 28 authorized the Walke 
County 


Telephone Co., LaFayette, to 


issue and. sell $140,000 principal 


amount, 4 per cent, 20-year series 


bonds, the which are to 


be used for financing the purchase of 


proceeds of 


automatic dial central office equipment, 
a new building, station apparatus and 
outside facilities. 


additional] plant 


The company said it would supply 
$19,984.94 in 


addition to the $140,000 to be 


funds in the amount of 
realized 
from the sale of the securities and that 
of this total of $159,984.94, 


the amount of $127,380 would be spent 


24 


funds in 





on a new plant and equipment, the 


retirement of existing loans would re 
quire $25,175.06 and that expense in 
connection with the loan would amount 
to $5,600 or total amount expended of 
$158,155.06, leaving a balance for con 
tingencies of $1,829.88. It was. said 
that net annual income after bond in 
terest and provision of $7,000 for re 


tirement of bonds would amount to 


$2,092. This amorint together with an 


nual depreciation accrual of $7,895, 


and an amortization of extraordinary 


retirement in the amount of $858 
would give $10,825 available for plant 
expansion. This amount would, of 


course, increase each year, as interest 


requirements were reduced. 


It was further testified by a com 
pany witness that net plant value afte 
$226,710, whiel 


conversion would be 


includes value of plant re-used of 
$99,330 and value of plant to be added 
of $127,380. The ratio of the 


of the 


amount 


security total 


issue to 


plant 
is approximately 61 per cent. 


Vv 


Capital Stock Issue Asked 
By Bell of Canada 


Rell 


Telephone Co. of Canada _ has 


filed an application with the Board 


of Transport Commissioners for ap 
proval to issue not more than 1,294,000 
shares of its capital stock, it is re 
ported. 

states that 


The notice price and 


issuance of the additional stock will 
be upon such terms and conditions as 
shall 


the board approve. 


Vv 


Commission Approves REA 

Loan for Georgia Company 
Authority to receive a $249,000 loan 

from the Rural Electrification Admin 

istration REA), 

stock in the 


(already allocated by 
and to 


issue 


preferred 
amount of $57,000, was given to the 
Danielsville & 


Comer Telephone Co., 


Comer, on Aug. 25 by the 


Publie 


ceeds of the loan and stock sale will 


Georgia 


Service Commission. The pro 


be used to convert the company’s five 
exchanges to dial operation. 


Company witnesses told the 
sion that REA conditions its loa 


the total contribution by the co 


of 24 per cent equity, which 


termined would require a ca 
tribution over and above the 
usable plant now 1n place in the 


of $57,000, which the company p 


to provide through the ale ol 
cent preferred stock. 

The company proposes — that 
stock will be issued and sold f1 
to time in the amounts nec 
meet the requirements Tor equ 
at such time. base ipon the 
of the loan the 1 hye e¢ ( 
the REA 

The commission tated = thi 
evidence adduced al the nea 
appears that pro rorma 
revenues of the company, 
potential subse bers, WOU De 
annually, and that annual oj 
expenses would be $40,659, 


ing net income of $10,809. Inte 
the loan would be $4,980 pe 

dividends on preferred toc] 
amount to $2,280 per year. Tl 
indicate a net of $ 19 ye yea 
out giving’ consideration to a 


income to be 
pansion of the company. 


On the same date the con 


authorized the company to incré 


esidence 


multi-party rural 


> “ee F 
$2.50, plus > cents pe} mol 


each additional two miles, t 


rate of $3.00 and to raise the 


business rate from $3.50 witl 

cent mileage zone charge, to a 

of $4.00. 
John 


company, testified that an ana 


4 


Birchmore, presiden 


the present and potential rut 
scribers indicates that all ru 
phones will be within a 
miles of any exchange 


indicates that there would be 


preciable difference in the 
realized, regardless of which 


authorized by this commission. 

He also testified that REA 
pressed a preference for flat 
rates and it was also his und 


located 


TELEP 


ing that subscribers 


SARA P OAD: 


DOI OPI 











Ti > 











norn distances from the base rate the extended line after the Eglon agent with the Federal Bureau of In- 


area would be required to contribute Mutual Telephone Co., Ine., had pro vestigation. He is a graduate of the 
cost of construction of telephone — tested the application. University of Arkansas Law School. 
ine This would result in placing 
hes¢ ibscribers on a more equitable Vv Vv 
ith the subscribers located near West Virginia Company Associated Telephone Co. Seeks 
base rate area. However, the To Sell Mortgage Bonds General Rate Increase 
sion stated it would make no The West Virginia Corporation Com The Associated Telephone Co., Ltd. 
etermination as to the reasonableness — mission has approved an application by of Santa Monica, announces it has 
charges at this time. the Bluefield Telephone Co. for au filed an application with the California 
I eneral, the commission stated it thority to sell $300,000 worth of serie Publie Utilities Commission for au 
1 approve of flat rural rates, (first mortgage and inking fun thority to increase steed for tele 
m evidence and testimony ad bonds sata tai ss 
the Danielsville and Comet a a a ee oe ae one ; = : 
hearing, it was of the opinion he le pa » 6 ; : ; , ompany representatives state the 
vaank loans of $200,000 and to extend ates authorized earlier this year will 
this specific case, no great dif and improve the company’s facilitie not develon a rea at ae 
vill result in applying the flat ; : yp a reasonable return on the 
t + + 


VV nvestmer in the immediate or for 


vv — oe Krom the time the 
Howard Gladden Appointed preser ates were established, the 








Authorizes Line Extension To Arkansas Commission company’s earning results have con 

For Toll Connection Howard Gladden of Little Rock, Ark., tinued to decline and a further decline 

Aurora, Oakland & Terra Alta vho had been serving nee January, expected, it is stated. This decline 

ne Co., Aurora, W. Va., on Aug. 1949, a administrative assistant ti n the rate of return, the company 

authorized to extend. it ine GOV. N1lane McMat!] ’ a pee! A} asserts, > principa y due to the rapid 

West Virginia-Maryland tate pointed to the Arkansas Public Se ce crease in the average investment fo 

e West Virginia Publie Set Commission, effective Sept. 1. Cats telephone :, Pek VIS Figures 

sion. He was named to fill a vacancy o1 viven by the company show that the 

MN pat \ Wa ermitted tO ©@X the COMMISSIO! caused Dp} tne resivna esent rates ere based ipon an 

he about one mile to make tot last May of Richard MeCu ocn, average investment pe! station of $168, 

ection With the Chesapeake & aT. of Forrest ( CV. The appointment { at Ul e Ss constantly increasing and 
Telephone Co. at the = state brings the three-membe bod to it for the year 1951 will average $190. 

full strength. The increases in rates, the company 

the Aurora company wa Prior to joining the McMath adminis tates, will be needed principally to 

ce no custome! along tration, Mr. Gladder as a specia cove the taxes, depreciation and re 













For Your Complete Testing 
ENGINEERS UNDER ONE ROOF 


THE ANALYSIS AND PRESENTATION 


ENVIRONMENTAL 


















CLIMATIC 
OF ENGINEERING PROBLEMS ELECTRONIC 
{In Two Volumes) RADIO INTERFERENCE 
PNEUMATIC 
By HARRY C. WALKER, B.S., C.E., Ph.D. sa ie 
Plant Training Supervisor, Southern Bell Telephone & Telegraph Co. PHYSICAL 
folume | is a simple yet comprehensive treatment of the EXPLOSION PROOF 
normal thought process applied to engineering problems. This FATIGUE 
volume also sets forth the principles of logical analysis in the 
ght of emotional bias and other disruptive factors and ex- 
plains how these may be applied, in writing, to engineering 
presentations. 
ume Il is essentially an English handbook, written par- 
t y for engineers. Using the decimal reference system, 


ook permits easy and rapid reference in the "language 
proc'ems'’ of the engineer. 


PRICE: $2.50 PER SET 
SEPARATE VOLUMES: $1.50 EACH 


ORDER FROM 


T’LEPHONY PUBLISHING CORP. 


602 SOUTH DEARBORN STREET CHICAGO 5, ILL. 











te: We also distribute Dr. Walker's other books: 


ORAL EXPRESSION IN SUPERVISION 
4E FUNCTIONAL ELEMENT IN SUPERVISION 
THE HUMAN ELEMENT IN SUPERVISION 
OFF JOB TRAINING 


24 HOUR SERVICE 
INLAND TESTING LABORATORIES 


2745 N. Janssen Ave. Chicago 14, Illinois 
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Send For New Brochure 
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turn to investors in the company’s se- 
curities on this average additional in- 
vestment in the facilities required to 
serve each average telephone. The 
company’s present estimates are that 
its total investment in 1951 will aver- 
age $86,157,000 compared with an 
average of $68,320,000 in 1950 or an 
increase of approximately 26 per cent. 
During the same period of time it is 
estimated that telephone stations will 
increase only about 11 per cent, from 
an average of 407,000 in 1950 to ap- 
proximately 453,000 in 1951. 

Company representatives state that 
the increases sought together with 
those granted earlier this year, which 
were the first general rate changes 
since prior to 1921, would produce total 
rate increases of far less extent than 
the rise in general cost of living indices 
and prices for other commodities and 
services. 

The company asserts in its applica- 
tion to the commission that the in- 
creases sought are necessary to main- 
tain a favorable earning position which 
will make it possible to sell an esti- 
mated $21,000,000 of securities in 1951 
to finance the company’s large post- 
war construction program. 


Wood Named Attorney by 
Arkansas Commission 

Gov. Sidney S. McMath announced 
Aug. 29 the appointment of Warren 
E. Wood, Little Rock, as attorney for 
the Arkansas Public Service Commis- 
sion, succeeding Pat. H. Mullis. 

A graduate of the University of 
Arkansas, Mr. Wood is a member of 
the law firm of Wood & Smith. He 
was employed by the commission a few 
years ago as a special counsel during 
a Southwestern Bell Telephone Co. rate 
case. 


Vv 


Summary of Commission 
Rulings and Hearings 


California Public Utilities Commission 

Aug. 21: Second order issued grant- 
ing interim rate increases to the Cali- 
fornia Water & Telephone Co., Mon- 
rovia. 

Aug. 21: Hearing on application of 
Harry H. Baker to sell portion of Ray- 
mond Telephone Co. property to Harry 
H. Baker, Jr. 

Aug. 21: Hearing on application of 
Pacific Telephone & Telegraph Co. for 
authority to purchase Healdsburg & 
Alexander Valley Telephone Co., 
Healdsburg. 

(Please turn to page 30) 





Maine Telephone Association, 
Belgrade Lakes Hotel, Belgrade, 
Sept. 6 and 7. 


Michigan Independent Tele- 
phone Association, Olds Hotel, 
Lansing, Sept. 14 and 15. 


Rocky Mountain Telephone As- 
sociation, Newhouse Hotel, Salt 
Lake City, Sept. 21 and 22. 


Tennessee Independent Tele- 
phone Association, New Southern 
Hotel, Jackson, Sept. 27. 


United States Independent 
Telephone Association, Stevens 
Hotel, Chicago, Oct. 9, 10, and 
11. 


North Carolina Independent 
Telephone Association, Carolina 


Inn, Pinehurst, Oct. 16 and 17. 


South Dakota Telephone As- 
sociation, Cataract Hotel, Sioux 


Falls, Oct. 26 and 27. 





COMING CONVENTIONS 


Virginia Independent Tele- 
phone Association, Natural Bridge 
Hotel, Natural Bridge, Nov. 2 and 
3. 


South Carolina Independent 
Telephone Association, Wade 
Hampton Hotel, Columbia, Nov. 
6 and 7. 


Georgia Telephone Association, 
Dempsey Hotel, Macon, Nov. 9 
and 10. 


Florida Telephone Association, 
Sheraton Plaza Hotel, Daytona 
Beach, Noy. 13 and 14. 


Alabama Independent Tele- 
phone Association, Jefferson-Davis 
Hotel, Montgomery, Noy. 20 and 
21. 


Missouri Telephone Association, 
Muehlebach Hotel, Kansas City, 
Nov. 20 and 21. 








MFD. BY RELIABLE ELECTRIC COMPAN 


e One-piece Design 
e Simplified Mounting 


e Asbestos Mats Eliminated 


The very simplicity of the Reliable 
955 is assurance of long, trouble 
free service. Fuses are mountel 
on a one-piece, low absorpticl 


porcelain, well spaced for co 


venient connecting. Reliable Se! 


cleaning Sawtooth Dischargs 
Blocks are standard, dissipating 
static without time lag or dangé 
of grounding the line. The % 
uses No. 55L, seven ampeé! 


ceramic fuses. 


“Reliable Identifies the Quality’ 








@ ratchet handle slack puller | © long life 
made by Cable Spinning Equipment Co telephone dry cells 


The same dependable Slack Pul- 
ler, but with a ratchet added. This 
type of handle enables the opera- 


tor to pull slack with the Little 


- - @ Higher sustained voltage @ Long- 
Giant Slack Puller, requiring even Z er life © Rock-bottom economy. 
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3 o 
exer «cow™ ai yor 


less effort than would be needed = ; 
These qualities, more important 


now than ever before, are assured 
through the constant supervision 
The correct tool for those who use the Z of America’s largest dry battery 


laboratory. 
Puller day after day. : 


with the conventional model. 


Made by the makers of ‘‘Eveready,”’ 
“Air Cell’’ Operators’ Transmitter 
Batteries. 


’ 


fs : ee The quality cell preferred by 
telephone engineers 


‘dependable’ «ease Goch 

trade-mark & the guarautee 
of cr0d-armes by 
American Cross-Arm Ine. 








The finest pole and wire installation is 

useless if cross-arms fail. ‘‘Dependable” 

Cross-Arms are all that the name implies— ar cen in re oi 
made of sturdy, American woods, long seman ee | 
seasoned, fashioned and finished to stand ome ee 
every weather condition from desert heat 

to mountain blizzards. 


In Douglas Fir—Creosoted Yellow Pine or 
Gulf-Red Cypress. 
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If you’ve ever been up on a 50-foot 
stick when your life depends on the 
quality of the belt and safety strap 
you use, you will appreciate the high 
quality and care that is so much a 
part of all Klein equipment. When 
life’s at stake, there can be no com- 
promise with quality.. Old timers 
know that Klein equipment has stood 
for quality in linemen’s tools and 


equipment—‘“‘since 1857.” 
ASK YOUR SUPPLIER 


Foreign Distributor: 
International Standard Electric Corp. 
New York 


If you have not received 
a copy of the new Klein 
Pocket Tool Guide, 
write for one. It will be 
sent without obligation. 


* 's) Mathias & Sons 


3200 BELMONT AVENUE 





for 


safetys 





$233 Klein-Kord 
Ts Safety Strap 





5249 Klein-Line 
Tool Belt 





1901-M Climber 


¥, 


- 
1628-3BH Kiein Chicago Grip 


CHICAGO 18, ILLINOIS 





|A Rationale for 


Public Relations 


(Continued from page 19) 





for local education. Offer supp 
civic and professional groups. Report 
back on everything. 

Sept. 1. Call on city council s ng 
what items the survey named : n 
portant community needs. Offe: cifi 
helps. Use employes freely. 

Jan. 1. Make another public 
survey to determine progress. 


EXECUTION OF THE PROGRAM 
e Realizing now that public rela 


tions is more than a plan, mor 
employe meetings, something m« 
organized skills, something’ bes 
list of things to do, the layman ext 


step would probably be to p the 
program into action. Now comes th 
Herculean task. Always someo1 
find more important things to do. A 
ways someone will try to go to sle 
on the job, perfectly unawar 
during the night prejudices ra 
cats and dogs. Some key peo} 
even openly oppose public rel 
tivity. They can and probably 
convincingly and sometimes 
siderable intramural authorit lhis 
of course, is an inevitable oce 
risk in all public relations w | 
the poor, the doubting Thomas« 
always be with us. 
All told, a public relations 
better than any other scrap 
paper unless it is put to act \ 
in this respect, there exists 1 e} 
like top management. It is « 
leadership that counts. It a 
Unorthodox though th 
sound, it is this writer’s sug 
methods _ be 
make friends. Into the prog 


that campaign 
petition can be injected just 
supervisor does in sales effor 
petition always makes the 
faster. It will give zest 
efforts, too. Rewards and 


} r 


} 
or may not be indicated. One 
company tried both. It seemec 
little difference to employs 
ance. 

If employes are sincere an e} 
convinced that they work fo 
company, and that Socialisn 
solution to America’s problen 
will participate regardless of prizes. 

Another effective element ex 
cuting the public relations } 
is the periodic report. If onl) 


purpose of building company tals 
employes, if properly approach¢ 
respond each month with a r 
participation. How many talks wel 
TELEPHONY 




















made How many newcomers called 
upor How many films were shown? 
How many community projects car- 


ried forward? How many 


literature were distributed? 


pieces of 
How many 
good deeds performed? 

Thus, while waiting for another sur- 
public determine 


vey of opinion to 


progress, on tiptoes we tread over the 


public relations field. Because the trail 
is not well marked, caution is neces- 
sary Yet by effort, 
through planning and action, through 


constructive 
employes -who are well informed and 
deeply convinced, opposing propaganda 
can be offset and consumer friendships 
strengthened. 

Coérdinated effort toward a 
defined goal, each step led 


well- 
by enthu- 
siastic management and supported by 
all employes and the many classes of 
media, with no public group overlooked, 
and human needs ever kept in mind- 

all this should go a long way toward 
bringing relations to 


improved public 


the door of any electric company. 





In the Nation's 
Capital 


(Concluded from page 14) 





October. Acting REA Administrato) 
Haggard, replying to Bozell, stated: 


“Where conflicts do occur, the applica- 


tions of existing systems are consid- 


ered and acted upon before action is 


iken upon the applications of new sys- 
tems. We plan to continue our practice 
generally of considering applications 
the order in which they are re- 
ceived. This would mean, of course, 
that applications received prior to Oct. 
28, 1950, would be disposed of before 
ose received after that date.” 
Inasmuch as applications from most 


Independent telephone compa- 
nies interested in obtaining REA loans 

on file before the deadline date, 
s not likely that REA will launch 
any substantial series of “competitive 
operations through federal loans 
e policy announced by Haggard 
is respected. While much 
pressure on REA to throw this situa- 


de open 


there is 
(Senator Langer has 
Started a virtual avalanche of letters 
\), there is no reason to believe 
that KA will not follow its well-con- 


side) course. 


>> 4 ‘irmingham, Ala... man who had 
a nei ibor fined $10 because barking 
dogs xt door kept him awake, says 
his . p is now being disturbed by 
dog-|, ‘rs, 

His elephone rings at all hours of 
the nicht and when he answers, all he 
hears 799 


an ear-splitting “Bow-wow! 
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... for protection against decay and 

















insects, creosote is the only preserv- 
ative that has service records to prove 
it can keep poles sound for decades! 


@ Past performance records tell pur- 
chasers what they can expect from a 
wood preservative. Case histories 
prove conclusively that creosote pro- 
tects poles against decay and wood- 
destroying insects . 
last for decades. 


. . makes them 


Here are excerpts from typical 
case histories: ““600 out of 607 pres- 
sure-creosoted poles were still serv- 
iceable after 21 years in line. Of the 
7 poles no longer in service, 5 had 
been removed because of a grade- 


KOPPERS COMPANY, INC. 


crossing clearance—2 because of an 


accident.” . . . ““After 30 years in line, 
68 out of 71 poles treated with creo- 
sote were still sound and serviceable. 
Of the remaining 3 poles, 2 had been 
removed because of line changes— 1 
had been damaged by lightning.” 

Because creosote is the most effi- 
cient wood preservative, it gives 
lowest-cost pole service. For maxi- 
mum service life and economy, spec- 
ify creosote pressure-treatment for 
your poles. 


e PITTSBURGH 19, PA. 


All Standard Specifications 
a 
KOPPERS Clin 
a 


The Performance-Proved Wood Preservative 











phone Co. to file annual reports for Sept. 22: Hearing on applicati:» of Firs 


1948 and 1949. ‘orce ‘ > a. ©) y as F ‘ 
Courts and Force Telephone Co., Wheaton, fo: au- Op: 


Sept. 6: Hearing on application of thority to change rates. 





















































































Commissions Yates City Telephone Co. for authority Sept. 25: Hearing on _ petiti of F 
to increase rates. Osage Telephone Co., Osage City. foy hum 
(Concluded from page 26) — — — authority to change rates. be 
, en Sept. 26: Hearing on applicat of lodg 
Sept. 15: Hearings on applications Centralia Telephone Exchange fo: av- 1874 
Aug. 21: Hearing on joint applica- of F&M lelephone Co., Ulysses, and thority to change rates. Field 
tion of California Electric Power Co. Of Richmond Home Telephone Co., for leng 
and Interstate Telegraph Co., Bishop, authority to change rates. Minnesota Railroad & Warehouse its } 
for the former to buy and the latter Sept. 18: Hearings on applications of | Commission how 
to sell the Bishop company’s facilities. ee oe . o., F “gar nnd for Aug. 28: Hearing on applicat of 4 
noes . authority to abandon and American Qpringe G . CC rative Tel : 
i a ¢ : > : : spring rVOVE ooperative Tele ne 
a" seeesuitaial vrvmepmnaaet ; Telephone Co., Abilene, for authority xchange for authority to chang nis 
Sept. 6: Commission investigation of to operate the Fredonia, Altamont and rates. : : atta 
alleged failure of Forest City Tele- Burlington exchanges. a , 
Aug. 31: Hearings on applications wire 
of Tri-County Cooperative Telephon bor} 
Co., Hamburg, and New Ulm ia pho 
Telephone Co., for authority to chang sien 
1 rates. mor 
WAS-WAS FORT WAYNE CLASSIFIED BUSINESS DIRECTORY 214 ys ‘ = 
Washi : x : 5 | ; ; 2 Sept. 1: Hearing on applicat if I 
ashing Machines—(Cont'd) Washing Machines—(Cy M/sching Machines—(Cont'd) ; , aa ‘ > 3 
LAUNDERALL e0en OUREM ELECTRIC WA —Automobile Agencies i Wendell Telephone Co. for authority in J 
Compiiy aptomatic heme oy a c to change rates. .. 
Saale tates Launderall rs cuss rem _ 
tant Sm ambie evra al Wash Acton ; ———— | eles eT Cklahomo Corporation Commission by 
‘ain ~- ° ° 
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First Telephone Exchange 
Opened in New Haven, Conn. 

Frc the day it first carried the 
human voice with unmistakable clarity 
-hetween two rooms in the _ Boston 
lodgi house of its inventor, Mar. 10, 
1876—the telephone faced the _ chal- 
lenge of distance. The Greek roots of 


Sut 


’ 


its name signified “far speaking.’ 


Alexander Graham Bell soon _ took 
his invention outdoors to find out. He 
attached it to the familiar telegraph 
wires of the day wherever he could 
horr¢ them. Within months, the tele- 
phone did two miles, 25, 100, 200 and 


These trial steps in borrowed shoes, 

1876 and early 1877, ran into the 
hundreds and were often accompanied 
by lectures by Bell. They were the 
sensation of the times in many a city 
ind town. In them was the promise of 
long distance,” but only the promise. 
For the telephone yet had no wire lines 
own or other paraphernalia. 
There was no telephone business. There 
as only the ingenious little device Bel! 
ad produced from his unique theoriz- 
ng and persistent experimenting. 


i 


But in the early months of 1877 a 
telephone business was in the making. 
It began that May about a month after 
Charles Williams, Jr., first manufac- 
turer of telephone instruments , for 
Bell, id built a demonstration line 
een his electrical shop in Boston 


home in Somerville. 


In this beginning the telephone busi- 
ss consisted of leasing telephone 
nstruments, generally in pairs, but 
sometimes in threes and fours. Lessees 


had to build their own lines, which 


isually ran between homes and offices 
x stores or factories, or simply _ be- 
tween two homes. The _ lessors—Bell 
and small group of associates- 


guaranteed satisfactory conversation up 
2( les. In a way, that was “long 


sla 

Still, in 1877, there was no way of 
interconnecting lines so that a person 
at one telephone could reach any other 
tor 3ut E. T. Holmes in Boston 
that year, with a crude switchboard of 
us devising, demonstrated experimen- 
laily that sueh interconnections could 
be made. His work foreshadowed the 
xcha service soon to rise up in 
anot} quarter—New Haven, Conn. 
There group of telephone pioneers, 
with switchboard of their design, 
open¢ telephone exchange on Jan. 
<8, 18 It was the world’s first. 


xchanges in many places soon 
tollowe. New Haven’s. One in Lowell, 
*pened mn Apr. 19, 1878, was the first 
in Mas: .chusetts. In the rest of New 
Englay New Hampshire’s first ex- 
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changes was in Manchester, in Septem- word of mouth with another in a dis- 
ber, 1878; Rhode Island’s in Provi- tant place.” 
dence, Apr. 2, 1879; Vermont’s in VV 


3urlington, June 1, 1879; Maine’s in pa 


pair of would-be burglars’ in 
Portland, Sept. 1, 1879. 


Houston, Tex., were too helpful for 

Pioneer exchange builders in these their own good. Nabbed by an alert 
years of beginning were thinking also night watehman as they were about to 
of telephone lines between cities. Bell enter a store building they 
himself in March, 1878, phrased the 
thought this way: “. . . I believe, in 


were led 
to a nearby coin telephone. The watch- 
man searched his pockets for a nickel. 
the future, wires will unite the head No nickel. He turned to one of the 
office of the telephone company in burglar suspects and asked for a nickel 
different cities, and a man in one part loan. He got it and promptly called the 
of the country may communicate by police. 


it 

x hm OO ate, et x 
Oe it ee 
<r i 


pene eens aa 

ce ene.eniitenen antenen eee 
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PRACTICAL |© 


This is a more simplified, easier to understand and 
operate dial switchboard. All selections are 

made by dependable relays. It has fewer 

parts, less to get out of order, and no moving parts 
to wear or require adjustment. Additional 

lines and links are jacked-in with no installer 
necessary. Write today for full information. 


LEICH SALES CORP. 427 W. RANDOLPH ST. CHICAGO 6, ILL. 
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Seeks Protection of Existing 
Companies on REA Loans 

With the one-year preference period 
governing REA loans to existing tele- 
phone companies expiring on Oct. 27, 
the United States Independent Tele- 
phone Association has requested infor- 
REA as to how 
applications of existing 
which will not have been acted upon 
by Oct. 27 will be handled after that 
date. 

In a letter addressed to REA Ad- 
ministrator Wickard on July 6, USITA 
Bozell drew attention to the 


mation from loan 


companies, 


president 
fact that a large number of pending 
applications can in all probability not be 
passed upon prior to Oct. 27, and asked 
that the telephone industry be given 
assurance that after the lapse of the 
preference the applications of 
telephone companies 
will be processed to completion before 


period 
all Independent 


applications of cooperatives in cor- 
responding areas are handled. Mr. 


Bozell’s letter to Mr. Wickard follows: 


“IT am aware of some of the diffi- 
culties and unavoidable delays which 
you and your staff have encountered 
in setting up the telephone loan pro- 
gram passed by Congress last fall as 
an amendment to the Rural Electrifica- 
tion Act. In approving the telephone 
amendment to the REA act, it was 
the clear intent of Congress to give 
all commercial telephone companies, 


who desired to participate in the pro- 
gram, a preference of one year from 
Oct. 28, 1949 in securing a loan, before 
processing any loan application from 
cooperatives in the areas served by 
commercial telephone company appli- 
cants. 

“More than eight months of the 12 
months preference period granted by 
Congress to commercial telephone com- 
panies in applying for a loan has al- 
ready expired. Less than 20 loan ap- 
plications have been granted, and it 
is my understanding that there are 
approximately 200 applications from 
Independent commercial telephone com- 
panies awaiting action. It appears very 
likely that a large part of these ap- 
plications can not be passed upon prior 
to Oct. 27, 1950 when the one-year 
preference expires. 

“As president of this association 
which represents these Independent 
telephone companies, I am addressing 
this letter to you to request that our 
industry be given assurance that the 
applications of all Independent tele- 
phone companies will be processed to 
completion before applications of co- 
operatives in corresponding areas are 
handled.” 


On July 13 
trator George W. 
Bozell in 


REA Adminis- 
Haggard wrote Mr. 
reply, as follows: 


Acting 


“This is in reply to your letter of 
July 6, 1950 in which you express some 
concern over the possibility that a 
large part of the applications received 
from Independent telephone companies 
may not be passed upon prior to Oct. 
27, 1950 and request assurance that 


Speed Up Construction and Kepanr 


By the application of a tremendous 
pressure, uniformly applied over the 
entire length of the splicing sleeve, 
Kearney Splicing Machines provide 
a splice that exceeds the breaking 
strength of the conductor. 


The job is done quickly and neatly 
with these well balanced, easy-to- 
use splicing machines. They are 
made to extremely close tolerances, 
from highest quality materials to 
assure long life. For the best possi- 
ble job always use Kearney Sleeves 
with Kearney Splicing Machines. 


See your jobber or write to 


4236 CLAYTON AVE. 


JAMES R. KEARNEY CORPORATION 






— 
KEAR R. 

3 ST.LOUIS. MO 
<I 

Overheod and 
Underground 


ST. LOUIS 10, MO. Utility Equipment 


such applications will be proces-d to 
completion before applications new 
cooperatives in corresponding are: s are 
handled. 

“We do not anticipate any su’ stap- 
tial problem in this connection as ‘here 


have been very few applicatio re- 
ceived to date proposing service +» the 
same or substantially the same sub. 


scribers. Where conflicts do occu, the 
applications of existing systems are 
considered and acted upon before «ction 
is taken upon the applications of new 
systems. We plan to continue our 
practice generally of considering ap- 
plications in the order in which they 
are received. This would mean, of 
course, that applications received prior 
to Oct. 28, 1950 would be disposed of 
before those received after that date, 
It is our hope that we shall be in a 
position to accelerate the handling of 
applications during the current year, 
We feel that substantial progress has 
been made and is continuing in the 
establishment of our telephone loan 
staff and procedures. 

“You realize, of course, that the 
telephone legislation provides, in ad- 
dition to the special first-year priority, 
a continuing preference for persons 
already providing telephone service in 
rural areas, both commercial and non- 
profit, as well as for cooperative en- 
terprises generally. It is our intention 
in administering the rural telephone 
loan program, as always, to adhere 
scrupulously to this provision of law.” 


See Frances X. 


concerning this 


Welch’s 
subject in “In The 
Nation’s Capital” on page 13. Also see 
other REA tele- 


comments 


pages 20 and 21 for 


loan data. 


VV 


Gulf States Company Opens 
New Dial Exchange in Texas 
Aug. 22, 


dial telephone service was estab- 


phone 


In a conversion completed 
1950, 
lished as a replacement for multi-party 
rural lines in the heart of the East 
Texas Oil Field, “‘The World’s Largest 
Oil Field.” The new exchange was 
New Tex., site 
of the school explosion tragedy in 1936. 

Utilizing equipment of North Elec 
tric Mfg. Co., the Gulf States Tele- 
phone Co. New Londo! 
exchange as an unattended dial sys 
trunking 
the new exchange and Overton 
Automatic tin 
ing devices limit local conversations t 
eight trunk circuits, 
but without long distance 


established at London, 


established the 
tem with automatic betwee! 
as the 


toll operating center 


minutes on all 
disturbing 
connections. 
Approximately 325 telephones we! 
connected to the new exchange at thi 


time of cut-over and plans a now 
being laid for further extens 
lines to increase the number col 


nected telephones. 


VV 
Appointed to New Position 


H. B. Flower has been named »“nera! 
manager 


Co., Wisconsin rding 


tapids, Wis., a: 


TELEf 


of the Wood County Te’: phone 


{ONY 
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the while fenly 


This line-up in our album covers the big FWD family of basic 


models. You should see the other pages --- picture-after-picture 
of both highly specialized and conventional applications — 
plus photo-proof of economy, safety and spectacular perform- 
ance... both on and off the highway. Put the extra-traction 


and proper weight distribution of this family of bread-winners 
| to work for you, too! See Graybar or W rite FWD direct. 
yal & ‘Er dele 
eral JR GET F! LL FACTS on 
ron" 38 stan /ardized FWD : ee eg THE FOUR WHEEL DRIVE AUTO CO. 
jing truck . d- equipment a Clintonville, Wis. « Canadian Factory: Kitchener, Ont. 
, units f line construc- ‘Ge ore World-Wide Sales and Service 
NY tion an. maintenance. al 


America’s Foremost Heavy-Duty Truck 





BRUSH CONTROL 


made easier, quicker, 
more economical 


BEAN 


with the 


RANGER 





SAVE man-hours and money! 


Spraying with a John Bean RANGER to 
control brush and weeds is the efficient, 
labor saving way. This completely equipped 
sprayer will help you cut maintenance 
costs. 
Write for Ranger Bulletin L-807 
for complete information 


John BEAN] 


LANSING 4, MICH., and SAN JOSE, CALIF. 
Division of Food Machinery & Chemical Corporation 








POSTHOLES 


In Stock for 


immediate Delivery 
Quantity of holes unlimited with 
these approved earth tools. Antici- 
pate your needs 
and order today. 
Lowest prices 
guaranteed. 


EARTH AUGERS 
9 inch Iwan Type—blades of 


alloy steel—Telesce steel 
handle, extends from 5 to 9 
feet in 6 inch intervals. An 


unusually handy tool. Sturdy, 
long life. 


Immediate Delivery 


POSTHOLE DIGGERS 
Hercules Type—Heavy gauge 
steel—blades, bolted to 
forged steel frame. 4 ft. 
hardwood handles, sanded and 
lacquered, bolted to frame. 
Extra sturdy and strong. 


Immediate Delivery 








Better wire for quotations anc 
order now, before shortages. 








LINE EQUIPMENT SALES 
“Order from L.E.S. and Pay LESS" 


TERMINALS BLDG., CHICAGO 5, ILL. 





to a recent announcement. He succeeds 
D. G. Smart, who died last spring. Mr. 
Flower had been serving the company 
as plant superintendent and engineer. 


Vv 


Bailey Announces Plans 
For USITA Convention 

Plans for the 1950 annual convention 
of the United States Independent Tele- 


phone Association are being rapidly 
completed, according to Clyde S. Bailey, 
executive vice president. The conven- 


tion will be held Oct. 9, 10 and 11 at 
the Stevens Hotel, Chicago. 
According to Mr. Bailey, the Stevens 
Hotel reports that requests for room 
reservations are coming in at a faster 
rate than in previous years. Com- 
menting upon the convention, Mr. 


Bailey stated: 


“The business program calls for out- 
standing speakers and timely, impor- 
tant topics. Nationally known persons 
from industry and from public life, 
ably qualified by broad perspective of 
matters of common interest, will ad- 
dress the general sessions. Other com- 
petent persons will appear on the pro- 
grams of the four technical conferences 

plant, traffic, commercial, accounting. 

“The convention this year will run 
from 10 a. m. on Monday, Oct. 9 until 
the close of the banquet and entertain- 
ment program on Wednesday evening, 
the 11th. A full day will be devoted to 
the plant conference, which will begin 
at 10 a. m. on Monday. The traffic and 
accounting conferences will also be held 
on Monday morning, beginning at 10 
o’clock. The commercial conference will 
be held on Monday afternoon beginning 
at 2 o’clock. Four general sessions will 
be held Tuesday morning’ and after- 
noon, and Wednesday morning and af- 
ternoon. 


“The annual banquet will be held on 
Wednesday evening, the last evening 
of the convention. Our manufacturing 
friends will be on hand throughout the 
convention fully prepared to contribute 
to the success of the gathering by dis- 
playing their equipment and discussing 
supply problems. Their displays will 
be exhibited on the fifth floor. A room 
on this floor has also been set aside for 


displaying some of the technical fea- 
tures to be dealt with at the plant 
conference and for use by persons de- 


siring to discuss plant problems with 
members of the plant committee. 
‘Now is the time to make advance 
reservation of the hotel accommodations 
you desire. When writing to the Stev- 


ens Hotel you should state that the 
reservation is in connection with the 
USITA convention and designate the 
type of accommodations desired. All 


Independent telephone operating people 
are warmly invited to attend, whether 
members of the association or not. As 
to manufacturers and suppliers, how- 
ever, attendance will be limited to di- 
rect members.” 


Vv 
OBITUARY 


FRANK BRACELIN, 
president and Minnesota general man- 
ager for Northwestern Bell Telephone 


69, former vice 





GUARD AGAINST 
LOSSES FROM 
POWER OUTAGES! 







































































with an 


ONAN STANDBY 
ELECTRIC PLANT! 


Hospitals, radio stations, theaters, hatcheries 
telephone exchanges, and manufacturing plants 
are protected against losses and danger to life 
with Onan Standby Electric Plants. When power 
fails, these plants start automatically; supply reg 
ular 110-volt A.C. electricity; stop when service 
is restored. Powered by heavy-duty gasoline en 
gines, Onan Electric Plants will operate continu 
ously if necessary. Air-cooled: 1,000 to 3,006 
watts, A.C. Water-cooled: 3,000 to 75,000 watts, 
A.C. (Diesel models from 2,500 to 75,000 watts 
also available for other purposes. 


Write for Pree Folder 
D. W. ONAN & SONS INC. 


Mine 









6177 Royaiston Ave., Minneapots > 


king for savings 
in underground 
duct systems? 









J 





‘ 


1. Save installation costs—Lightweight; 


long lengths; to assemble, saves 


time and labor. 


easy 


2. Save cable installation costs—smooth 
bore permits easy cable pulling —reduces 
abrasion. 

3. Save maintenance costs—Non metal- 
lic; immune to electrolysis—prevents 
cable corrosion. 


4. Save replacement costs—Inorgani¢; 
resist acid or alkaline soils; high me 
chanical strength—permanence. 

5. Save fire damage costs—Fireproo! 
because they are asbestos-cemen 


products. 


Write for Data Book DS-410, Johns 
Manville, Box 290, New York 16, N.Y 


JM 
‘ Johns - Manville 
TRANSITE DUCTS 


Conduit — for use without concrete env 96 
ee oe ae ee 
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home in 


Co, died Aug. 25, at his 
Minneapolis. 

Mr. Bracelin retired Nov. 1, 1945, 
after 40 years with the company. He 
started as a repairman at St. Joseph, 
Mich., and in 1905 became manager of 
the Anoka, Minn., exchange. Later he 

anager at Grand Forks, N. D. 

Subsequent moves took him _ to 
Crookston, Fargo, N. D., Omaha and 
Minneapolis. 


was 


Surviving is his widow. 


Bozell Appoints USITA 
Defense Committee 
President H. V. 
States Independent Telephone Associa- 
tion, has appointed a USITA National 
Carl 


3ozell, of the United 


Defense Committee consisting of 
chairman; 
Barnes, mill, S. C.: 
Ray Dalton, Everett, Wash.; Alden L. 
Hart, Kansas City, Mo.; Wm. C. Henry, 
Bellevue, Ohio; L. W. Hill, 

N. C.; R. A. Lumpkin, Mattoon, II1.; 
. F. Shepherd, Erie, Pa., and Rupert 
E. Shotts, Chicago, II. 


D). Brorein, Tampa, Fla., 


Frank S. Rock 


Ta rbo. Oo, 


The committee’s duties’ include, 


ong other things, analyzing govern 


ent orders relating to the draft, 
rices, Wages, priorities and other con- 
Is; maintaining liaison with the gov- 
nment agencies concerned with these 
atters and with the military, and 
fering advice to them when occasion 
i USITA 


informed of 


affords; and keeping member 


ompanies developments, 


vith suggestions for action by them 


lepending 


upon circumstances, 


VV 


Telephone Co-op Formed 
In Virginia, Texas 

A rural telephone co-operative is in 
ocess of organization in Virginia, 
Marlowe, 


Mecklenberg 


1ex., Thomas assistant 


unt agent of 


County, 
ecently reported. 

Mr. Marlowe said the co-operative is 
ting launched by farmers in the Mid- 
South Hill sec- 


Present plans call 


ay, Red Lawn and 
tions of the county. 

service in the county but the spon- 
srs have said service may be extended 
itside Mecklenburg, according to Mr. 
Marlowe. 


lemporary officers include Buck 


pley, South Hill, president, and 
Wary Wells, Midway,  secretary- 
treasurer, 

Mr. Marlowe said Messrs. Copley 


and Wells and H. G. Blalock, president 
I the state 


soring 


farm bureau, are 


the project. 


spon- 


M: than 100 farmers in Wilbarger 


(‘¢ 4 . ° 
unt, Texas, have signed up for the 
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Santa Rosa telephone co-operative tele- 
phone plan, C. G. Freeling, president 
of the newly-organized rural telephone 
co-operative, said. 

He added that he expects 400 more 
to sign before a loan application is sent 
to the Rural Electrification 
tration. 


Adminis- 


VV 


AAR Communications Section 
To Hold Annual Session 

The 27th annual session of the Com- 
munications Section of the Association 
of American Railroads will be held at 
French Lick Springs Hotei, French 
Lick, Ind., on Oct. 17, 18 and 19. 
attention 


Considerable interest and 


of railroad communication employes 


and commercial engineers and manu- 


being evidenced in this 
that the 


attendance this year will be the largest 


facturers are 
session and it is expected 
in the history of the section. 

The field of 


railroads has 


communications of the 


expanded tremendously 


in recent years. Only a few years ago, 


the communication departments were 


concerned solely with direct transmis- 


sion of intelligence by telegraph o1 


telephone between points on the rail 


road. The advent of radio, inter-com 


munication systems, yard loudspeaker 
systems, annunciator systems and sim- 
ilar developments, have greatly en 


larged the scope of activities of the 


railroad communication departments. 
This in turn has similarly enlarged the 
scope of activities of committees of the 
section. 


The book of 
distributed 


reports, which will be 
early in 


reports of 


September, will 


contain nine standing com- 


mittees and four sub-committees. In- 


formation is included on 61 items for 
consideration and discussion at the an- 
nual session. As usual, these reports 
will cover all phases of communication 


from pole line construction and main- 


tenance to microwave radio relay sys- 
tems. 
In line with previous practice, spe- 


cial papers will be presented. At the 
last annual session there were two spe- 
cial papers on the theoretical aspects 
This 


direction has 


of microwave radio. year, the 
committee of 
for the presentation of a 


“Microwave in 


arranged 
paper on 
Railroad Service,” by 
C. O. Ellis, superintendent communica- 
Rock Island & Pacific 
Railroad, whose railroad has just com- 
pleted such an installation. 


tions, Chicago, 


A special paper has also been ar- 
ranged for dealing with the “Splicing 
of Plastic Telephone Cables.” This pa- 
per will be presented by F. J. Gorman, 
development engineer of the Ansonia 
Electrical Division of the Noma Elec- 


trical Corp. 





“PACKAGED POWER” 
for gour PBX aad SMALL 
SWITCHBOARDS 


“RT-UNITS” 


Here combined in one cabinet is both a 
Ringing and a Talking power supply. 
They provide a choice of either 20 or 
30-cycle SUB-CYCLE RINGING CON- 
VERTERS, and are available in 4-Models, 


RINGING CONVERTERS 


e RT-1—3'%2 W. 20-Cycle ringing 
+.87 amp. 14-28 V. DC talking. 


@ RT-2—3'% W. 20-Cycle ringing 
+2 amp. 24 or 34 V. DC talking. 


@ RT-3—3'2 W. 30-Cycle ringing 
+.87 amp. 14-28 V. DC talking. 


@ RT-4—3'%2 W. 30-Cycle ringing 
+2 amp. 24 or 34 V. DC talking. 


For Details See Bulletin 159 





LORAIN “T-UNITS” 





© T-1—0.87 amp. 14-28 V. DC talking 

© T-2—2.0 amp. 24-34 V. DC talking 

@ T-3—0.5 amp. 22-30 V. DC talking 

© T-4—1.0 amp. 40-52 V. DC talking 

@7-5—0.5 amp. 10-16 V. DC talking 

© T-6—1.0 amp. 5-8 V. DC talking 
For Details See Bulletin 159 





LORAIN DIAL TONE GENERATORS 
Lorain Dial Tone Generators Available 
in 7 Models. See Bulletin 156. For Speci- 
fications and Prices See Your Local 
Lorain Distributor. 
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LORAIN 
PRODUCTS CORPORATION 
DEPT. P,1122 F ST., LORAIN, 0. 
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Lima, Ohio Company Purchases 
Mobile Disaster Unit for Area 

The first mobile emergency station 
of its kind in the United States ever 
made available for Red Cross work is 
the recent contribution of the Lima 
(Ohio) Telephone & Telegraph Co. to 
the protection of the Lima area when 
disaster strikes. Fully equipped with 
radio, telephone, first aid and kitchen 
facilities, it may be operated by the 


Red Cross or civilian defense corps 
from any disaster site, according to 
George B. Quatman, company presi- 
dent. 


Mr. Quatman, chairman of the Lima 
Red Cross disaster unit, said the unit 
will not only furnish communications 
but will carry first aid supplies and 
cots, have an office in which relief di- 
rectors may work, a_ kitchen, and 
stakes, ropes and flares with which to 
close off a stricken area. It also will 
‘arry axes and shovels for rescue work. 

The trailer will be equipped with 
radio communications for if tele- 
phone wires are out of order. It will 
have a transmitter in the amateur 


use 


band so that assistance of amateur 
radio stations may be secured. Com- 
munications also will be available to 


-ars or with workers 


radio equipped 
handling walkie talkies. 

It will be equipped with wire tele- 
phone connections for use if wire facili- 







orange 
threads al- 
ways identi- 
fies ALPHA- 
DUCT as the 
MANUFACTURER. 


a 


Ray Blain, TELEPHONY's technical editor, 
wrote in his Plant Man's note book, TELEPH- 


ONY May 21 issue: “The maintenance of 
accurate service records of individual drop 
wire installations in the average exchange 
proves a most difficult task. 

This difficulty has been largely overcome by 
the design of DATED DROP WIRE that is 
now being sold by at least one manufacturer. 
In our opinion, this arrangement represents 
real progress in the simplification of accu- 
rate plant records." 








Mobile emergency communications station presented to the American Red Cross and the Allen 


County Civil Defense Corps by the Lima Telephone & Telegraph Co. 


Standing by the trailer are, 


left to right: GEORGE B. QUATMAN, president of the Lima Telephone & Telegraph Co.; TED 


HELSER, director of the civil defense corps; 


MISS FRANCES MILLER, 


executive secretary, and 


RAY SCHRYER, president, of the Allen County Red Cross Chapter. 


ties are available on the local exchange 
at the point of disaster. 

First aid equipment will include five 
cots, blankets, bandages, splints. At 
one end of the trailer there will be room 
for setting up two cots while the others 
will be placed just outside under a 
canopy. 

The kitchen will have cooking facili- 
ties and a small food supply to take 
the im- 


Hot and 


care of disaster workers in 


mediate area during a night. 


cold water will be available. 
A gas-operated generator will supply 
electric current to operate the radio 





This simple 
method ot 

DATING 
DROP WIRE ftur- 
nishes a FOOL- 
PROOF method of 
checking service life 
- « « Originated by 
ALPHADUCT in 1947. 







INDICATES wire delivered in 1949. 


This color code is changed each year. 


You can eliminate forever costly record 
keeping. This revolutionary method of 


DATING DROP WIRE is a daring chal- 
lenge to all quality claims and is your 
s assurance of the manufacturer's confidence 
and willingness to have you check his prod- 
uct against all competition. 





transmitters, 
heater. 
conditioning for 


Cross in 


operates, 


lights and_ hot 
The unit is equipped with ai 


and 


Wate} 


summer radiant 


heating for winter operation. 


This unit is now being used by 


) 


various chapters of the American Red 


the 
county 


counties where 
at the 


paging 


company 
various fairs 


operates a 


out the fair grounds. 


Adjacent to the unit, Lima Telephone 
Telegraph Co. has a large tent 


which it has displays of costs of op 
erating telephone service, on_ invest- 
ment, exhibits of various types of tele- 
phone equipment, a PBX _ switchboa 


which renders service to exhibitors 0 
the grounds and free service on a loca 
level. The company also has a ques 
tionnaire section where it inquires 


about the quality of telephone service. 


system through- 








LET THEM PRACTICE 
WHAT HE PREACHED 


Those in charge of our federal 
government have erected a noble 
monument to, and often quote, a 
noble character in American his- 


full 


(as quoted below). 


tory—implying endorsement 
of his policy 


then flout it at every turn! 


To whom it may concern: 

I place economy among the 
first and most important virtues. 
and public debt as the greatest 
of dangers to be feared . . . To 
preserve our independence, we 
must not let our rulers load us 
with perpetual debt .. . We must 
make our choice between economy 
and liberty or profusion and servyi- 
tude. 
debts, we 
meat id 


If we run into such 
must be taxed in our 
drink, in our necessities and our 
comforts, in our labors and in 
our amusements ... If we can 
prevent the government from 
wasting the labors of the peo} 
under the pretense of caring (°F 
them, they will be happy. 

—Thomas Jefferso 
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gutton Named Sales Director 
of Holtzer-Cabot 

Charles T. Button has been appointed 
jrector of sales for Holtzer-Cabot (di- 
yision of National Pneumatic Co., Inc.) 
manufacturers of special, small motors 
since 1875. 

Formerly with Holtzer-Cabot for 18 
as assistant sales 


year's manager of 





Cc. T. BUTTON 


e electric motor division, Mr. Button 





mes to his new assignment from 
Motors Co., Howell, 


was vice president in 


lowell Electric 
Mich., where he 
arge of sales. 
Mr. Button also served for three 
ars as sales manager of the Electri- 
Controls The Master 


A graduate 


Division of 
ectric Co., Dayton, Ohio. 
ectrical engineer and author’ of 
merous articles on electrical rotating 
lipment, Mr. 


the University of Cincinnati. 
VV 


New Plant Facilities for 

Hubbard and Company 

A new plant building for the manu- 

lacture of 
are, specialties, and 
aterials will be completed at a cost 
over $150,000 for Hubbard & Co., 
ttsburgh, Pa., in the future, 
cording to the 


Button is an alumnus 


aluminum pole line hard- 


street lighting 


near 


designer-constructor, 


th Rust Engineering Co., also of 
ttsburgh. 
The new building, of steel frame 


Mstruction, will be 360 ft. 
it. wide, and 22 ft. 


eck of. 


long, 70 
from floor to steel 
Walis are of brick and 
with 


corrugated 
aluminum sash 
throughout the 


‘lor s of concrete. 


‘umMilium = siding 
*ing used building. 
The new structure is located at the 
mpaiy’s plant on 63rd Butler 
‘t, L: wrenceville, Pa. 
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BUILT LIKE A 


..-TO SAVE 
FLOOR SPACE 











The idea of the skyscraper is to best 


utilize extremely valuable land space. 
The large PECo battery chargers are 
built on the skyscraper principle—com- 
pact and upright—to save you increas- 
ingly valuable floor space. Actually, they 
occupy less than 1 sq. ft. per KW... No 
special foundations are necessary . . 

Capacities can be increased by opera- 
tion of two or more chargers in parallel 


. . All control sections are readily acces- 


sible. Rectifier assemblies are on remov- 


able trays to facilitate inspection or 


service ... Fully automatic; electronically 


or magnetically controlled and regulated; 





accurate floating voltage con- 
trol within +1% ... Complete 
range of sizes up to 10 KW 
...Write for all the facts. 


POWER EQUIPMENT .-», 


Specialists in Controlled 
Rectifiers. Since 1935 


55 ANTOINETTE STREET / DETROIT 2, MICHIGAN 
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SYSTEMS SALESMEN 





You seldom, if ever, read want ads... if you 
are the caliber man we are looking for... so 
we are using this method of bringing our offer 
to your attention. You probably have a good job 
right now and haven't been seeking another... 
at the same time you wouldn't pass up a real 
opportunity either. 

To get down to cases, we are a long estab- 
lished, highly respected company, an acknowl- 
edged leader in our field, specialists in Time- 
saving Visible Record Systems. We have a 
number of very attractive executive sales posi- 
tions available in several cities. They are in 
direct branch offices of the company serving 
well established territories. Successful sales ex- 
perience is required . . . and a knowledge of 
record systems or accounting is essential. 
Write for personal interview, giving full details 
of your education, experience and 


qualifications. Please enclose a re- Wy 
cent snapshot. 
ACME VISIBLE RECORDS, INC. 


122 S$. MICHIGAN AVE. * CHICAGO 3, ILLINOIS 
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Elected President, Treasurer 
Of Mathias Klein & Sons 

Mathias A. Klein, grandson of the 
founder, was elected president and 
treasurer of Mathias Klein & Sons, 





M. A. KLEIN 


Chicago, at a recent 
Board of Directors. 


meeting of the 


He succeeds to these offices after the 
recent death of his brother, Joseph A. 
Klein, Jr 

Mathias A. 
manufacturer of 
for linemen, 


Klein & Sons, well-known 
and 


electricians 


tools equipment 
and mechan- 
1855 by Mathias 


to this country 


ics, was founded in 


Klein, who came from 


Germany. death his 
Joseph A. 


of the company, and, in 
Joseph A. 


son, 


Upon his 


Klein, was made president 


turn, his son, 


Klein, Jr., became 


VV 


Automatic Card Indexing 
Systems Announced 
folder 
automatic 
with 


president. 


An illustrated 
triple 


describing the 


check card indexing 


systems for use name and index 


files has just been released by the 


Management Controls Division of Rem- 
ington Rand, Ine. 


This card guiding system provides an 


automatic numeric “keyboard” which 
facilitates filing of card records behind 
primary index guides, with an added 


check provided by a sequence of three 
bands which are 


section of the file. 


color repeated in each 


Used by many prominent business 
organizations for some of the largest 
card lists in the country, the triple 


check automatic system may be applied 
effectively to indexing problems of both 
large and small business organizations. 
Interested executives may obtain a copy 
of the colorful folder describing 
this system by writing to the Manage- 
ment Controls Division, 

315 Fourth Ave., 


new 


temington 


New York. 


Rand, Inc., 






EXTRA Holding Power 
QUICKLY Installed 
TOUGH For long life 





EVERSTICK 
ANCHORS 


For new construction and maintenance 
— Everstick Anchors speed up work and 
provide dependable anchorage on all 
types of jobs. Made of resiliant, rust 
resistant malleable iron. The toughest 


Write for bulletin. 


_ EVERSTICK ANCHOR CO. 


FAIRFIELD, [OWA 


anchors made. 








CEDAR POLES 
FIR CROSS ARMS 


Quick 
Truck Shipments 
from our Ohio yard 


Also yards at 
Minneapolis 
and es Idaho 


R.G. HALEY CD he 


SPITZER BLDG. | 
TOLEDO 4, OHIO : 
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New VEE-D-X Sectional Towers 
Find Many New Applications 
Markets for low cost sectional towers 
rapidly during the 
years that the LaPointe-Plas- 
Corp., long-time 


have expanded so 
past Tew 


comoli suppliers of 


tower for TV and FM use, are now 


manufacturing their own improved type 
f tower under the VEE-D-X name. 


This announcement was made _ by 


Respess, president of La- 
Corp., Unionville, 


Conn., who pointed out that this new 


Pointe- Plascomold 


tower, in addition to being suited for 


television, has many other uses in the 


communications and lighting industry 





CONSULTING ENGINEER 
1203 Nineteenth Street, Northwest 
Washington 6, D. C. Sterling 1122 
Equipment, Plant, Traffic and Management 
Engineering 
Valuations 


Rates Investigations 








CYRUS G. HILL 


ENGINEERS 


PLANT — TRAFFIC — COMMERCIAL 
VALUATIONS AND ORIGINAL COST 
231 S. LA SALLE ST., CHICAGO 4 


G. LOUIS WELLER | 








SLOAN, COOK & LOWE 


CONSULTING ENGINEERS 
120 SOUTH LA SALLE STREET 
CHICAGO 


Appraisals—Original Cost Studies 
Depreciation, Financial, and Other 
Investigations 








WOOD & ASSOCIATES 
MANAGEMENT ENGINEERS 
1346 Connecticut Ave., NW 

Washington 6, D. C. 
Feasibility and Operating 
Analyses 








Need help? Need a job? 
Something to sell? Some- 
thing to buy? For best re- 
sults and quick results use 


TELEPHONY 's 


classified Advertising 


Section 








——— 
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as well as for supporting police, fire, 
utility, FM and amateur transmitting 
and receiving antennae. 


If used for floodlighting installations 
for sportsfields, industrial areas, rail- 
road yards, ete., the new tower is 
fixture 


It is safe and easy to climb, 


adaptable to various types of 
mounting. 
thus lending 


itself to easy lamp re- 


placement and servicing. 
VEE-D-X may be 
used at heights from 10 to 180 ft. It 


The new tower 


is available in 10 and 20-ft. sections 
completely assembled. The galvanized, 


all-welded construction is diagonally 


with iron for maximum 
rigidity. 


The new 


laced angie 
VEE-D-X features 
simplified coupling methods which make 
installation Pat- 
ented triangular plates, spaced at two 
foot intervals, prevent 
afford rigidity. The 

supported up to 20-ft. in 


tower 


easier and faster. 
twisting and 
self- 


height and 


tower is 
can be erected on the ground or on a 
flat or pitched roof. 

The VEE-D-X tower comes in pack- 
aged tower assemblies from 10 ft. to 
100 ft. 
and fittings. For 


wires 
above 100 
ft., additional sections may be ordered 


complete with all guy 


heights 


separately. 








FIELD 


TELEPHONE WIRE| 
- $7.50 - 


PER MILE REEL 


ey! 


24 
$i 
c 











WI10B-2 
U.S. SIGNAL CORPS 


TWISTED PAIRS 


2 CONDUCTOR 







SAVE FREIGHT 


Your requirements will be 
shipped from either Ogden, 
Uteh, or Harrisburg, Penna., 
whichever is better for you 





ALL PURPOSE WIRE 


(GOVT. COST) 


$86.80 


PER MILE REEL 


RUBBER INSULATED 








7 WIRES 
(3 COPPER-4 STEEL) 








—Minimum Order Acceptadle— 


5 ONE-MILE REELS 





COVERED BY A 
CLOSE COTTON BRAID, 








160 LBS. GROSS WEIGHT, 
3.8 CU. FT. PER REEL 








SATURATED WITH A 
WEATHERPROOF 
COMPOUND 





QUANTITY PRICES 


15 ONE-MILE REELS 
25 ONE-MILE REELS 
100 ONE-MILE REELS 
250 ONE-MILE REELS 





per reel $7.00 


per reel $6.50 
per reel $6.00 
per reel $5.50 


SUBJECT TO PRIOR SALE — ALL PRICES F.0.B. OUR WAREHOUSE LOCATIONS 


UNUSED - INSIDE STORED 


TERMS: NET 10 E.0.M. IF RATED; IF NOT, PLEASE SEND CHECK WITH ORDER 


BUY NOW AND SAVE 


IMMEDIATE SHIPMENT 


CALL, WIRE OR WRITE BEN BAIL OR ARNOLD BAIL 
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CLASSIFIED SECTION 









Rates 15 cents per word payable in advance. Minimum charge $3.00 for 20 words or less. 


FOR SALE 


ENTIRE STOCK IN COMMON 
BATTERY EXCHANGE in well lo- 
cated good town in central Oklahoma, 
sale necessary to close Estate. Write 
Claude Driever or E. T. Hoberecht, 
Administrators, Watonga, Oklahoma. 


SOUTH CENTRAL KANSAS EX- 
CHANGE, complete and with 6-room 
residence. 100 phones and_ patrons 
waiting. $4,000.00. Contact Albert Roll- 
mann, Murdock, Kansas. 


SMALL MAGNETO EXCHANGE 
in Washington, Arkansas. Gross 
$2,000. Will sell with or _ without 
home. All phones in city limits. Ex- 
cellent expansion possibilities. No wall 
phones. Write or call M. W. Wilson, 
Washington, Arkansas. 


ENTIRE STOCK IN MAGNETO 
EXCHANGE located in North East 
Kansas. 1949 gross after Bell com- 
mission $11,000. Selling price less than 
twice that amount. Write Box No. 
2941, c/o TELEPHONY. 


FOR SALE 


TWO MAGNETO EXCHANGES in 
North Missouri; 15 miles apart; 120 
stations. Four room house in industrial 
town. 99 company owned and 141 
switched stations in agricultural town. 
Will sell separately. Write Box No. 
2955, c/o TELEPHONY. 


TELEPHONE COMPANY AT 
SOUTH WAYNE, WIS.; 322 stations; 
magneto; metallic. Good condition. 
Room for expansion. Write Box No. 
2954, c/o TELEPHONY. 





WIRE STRETCHERS 
Block and Tackle Type 
Equipped with two Buffalo Grips 
$18.00 value for $5.00 


H. L. BOGGESS Liberty, Mo. 





FOR SALE 








— 


TELEPHONE WIRE 


W-110-B 2 conductor, twisted, 3 
copper and 4 steel strands, 
tinned, insulated, half mile and 
mile steel reels. $7.00 per mile 
FOB Ogden, Utah. Discount on 


request 25 reels or more. 


HARRY P. MARCUS 


Amco Brass & Steel Supply Co. 
428 Broome St., New York City 
Telephone Canal 61175 
or 
R. O. PEARCE 


2185 So. 21 East, Salt Lake City 6, Utoh 
Telephone 65512 








Western Electric Loading Coil Case (new).. .$300.00 
Western Electric handset Fi with W.E. units (re- 
built and guaranteed) with cord $4.95 
Nicopress Tool 17-2 (new) 
W. E. Fanning Strip 60 wire capacity $1.95 each 
Repeater EE 99 T3 (new) $19.95 
Terms: Check with order—FOB Simpson, Pa. 


TELEPHONE ENGINEERING CO. 
SIMPSON, PA. 


$2.00 each 


Used Dials, A. E. No. 24 type, sold as 

removed from service, AK-29, AK-2%6 

Spring Assembly. No. 32 number plate. 
F.0.B. Chicago @ $1.60 ea. 

INDEPENDENT TELEPHONE 
REPAIR CoO. 


2137 W, 2ist St. Chicago 8, Ill. 








New W.E. BIAI Ringers. wre $2.50 each 
New Handsets with new 3 cond. Cord and with 

W.E. HAI & Fi capsules cocces $4.00 Gach 
A.E. Ringer Boxes 1400 ohms (good condition). 


er ‘ : j + ‘ each 
FTR 801 BB Magneto telephones like brand new. 
, : .75 each 

Terms: Check with order FOB Brooklyn 15, N. Y. 


EASTERN TELEPHONE COMPANY 
284 Fourth Ave. mate at0ee Brooklyn 15, N. Y¥ 





HELP WANTED 


Opportunity for first-class cable 
splicers. Jobs open at top wage scales. 
With vacation and holiday pay. Also, 
extra-incentive pay plan. If qualified 
call 4-262! Topeka, Kansas. 











SURPLUS 6-INCH SCREW ANCHORS 


6,000 galvanized screw anchors, triple-eye, 
equal to Chance No. 6346; Joslyn No. J6526 
or LM No. B200005-1 at $1.90 each—FOB 
North Arkansas. 


R. W. BLAKER 


3640 Shirlwood Ave., Memphis, Tenn. 








RECONDITIONED 


W. E. CO. SWITCHBOARDS 
No. 9 TYPE 


UNIVERSAL—TOLL AND LOCAL SECTIONS 
COMPLETE 


DIALING EQUIPMENT 
KEY PULSING EQUIPMENT 
KEYS — PLUGS — RELAYS 
No. 141 JACKS ON 
No. 41 TYPE LINE SIGNALS 
No. 34 SUPERVISORY SIGNALS 


PROMPT SHIPMENT 


BUCKEYE TELEPHONE and SUPPLY CO. 


COLUMBUS 6, OHIO 


115 MTG. 





Power Driven Switchboard Plug Polisher 
FOR Se 


FAST—EFFICIENT—DEPEND ABLE 
Neat in design. Readily moved to each 
Switchboard position or wherever plugs are 
to be polished. Cuts labor costs to practi- 
cally ntl. Adaptable to any single, double 
carrier, Telephone, Telegraph or Radio 
Switchboard connector plugs. Furnished with, 
or without motor. 

NOW BEING USED EXTENSIVELY BY LARGE 
RAILROAD, TELEPHONE & TELEGRAPH 
COMPANIES. 

Write for complete data, prices, efc. 

(Patents pending) 


THE W. €. DELZELL COMPANY 


P.O. Box 950 Yuma, Arizona 


a 











Serving Western Independents 


POLE LINE MATERIAL 
& SPECIALTIES 


Efficiently — Economically — Honestly 


JACK PRUZAN CO. 


109 JACKSON ST., SEATTLE 4, WASH. 








—— 





— 

















WANTED TO BUY 


ONE (1) 105 type Strombe1 Carl- 
son Magneto Switchboard at once 
Steuben Telephone Co., Addison, ‘+ ?: 


TELEP! 











